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Write for sizes and prices on Hebert & Ladrie Des, S-515

If We did not Know

—sandblast operation we wouldn't have so many
of the retailers of the country on our records for
this class of work, and our claim to be spezialists
in this work would be just another idle phrase.

But increasing legions know and use it, there-
wore our authority for the claim—We present
here another design which adapts itself to skilled
sandblast treatment and we recommend it to our
friends.

Hebert & Ladrie

Barre, Vermont
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HENRY 1. REESE
1885 ~——~ 1928
LUCILE REESE

IB88 — 1824

Practical Designs For
Particular People. =

They’re Never The Same--

-our designs. Our own artists are striving every day
of the year to give to the trade new thought, new con-
ception in memorials.

This is, of course, with the well known policy of
reasonable conservatism characteristic of the Johnson
& Gustafson organization.

Craftsmen, too, are benefiting through this design
service, Those who have tried it always have had a
first class opinion of Johnson & Gustafson craftsman-

ship.
Johnson & Gustafson
BARRE, VERMONT
EASTERN REFRESENTATIVES WESTERN REFRESENTATIVES
Mr. Gust. Martenson Mr. H. H. Abrabham
Mr. C. A. Arnold Mr. John Haley
Mr. C. D. Bishop Mr. John L. Marsh

SOUTHERN REPRESENTATIVE
Alex. Duncan

Say you saw it in DESIGN HINTS
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The Trend of Pyramid Is Upward

id This applies to the satisfaction
Pyrami which Pyramid memorials have

Red been giving; to the increased pres-
Pyramid tige of Pyramid Granites and to
Gray the very gratifying sales increases

. in Pyramid business during the
Pyramid y » uring th

< st years,
Crystal Gray |

We have the kind and color of

The High- | granite and the workmanship
Quality | that will make your show room
Granites look its best.

Direct your inquiries for Crystal Gray to
Mr. Stanley A. Dodd, Zanesville, Ohio; or to our office.

Pyramid Granite Works

Incorporated
St. Cloud, Minnesota

Say you saw it in DESIGN HINTS
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Liberly S eeSSSSNNNN. Designs
Are Winners!

“For men may come, and men may go
But 1 go on forever,”
f'ennyson

The lines of the immortal English poet, from .
the song of the brook, fittingly describe the per-
manence of Liberty memorials. But permanence
is only one of the characteristics of Liberty me-
morials. The charm of their original design, the
beauty of their masterful craftsmanship, gives
them a distinetion which often proves a strong *
sales accelerator. Ask for our sizes and prices on
the Traynor design, one of our new and exclusive
creations. Liberty memorials will help you solve
vour sales problems.

Light and Dark Barre, Liberty Standard Red,
Liberty Gray, Liberty Red, Belview Mahogany '
Oglesby Blue.

LIBERTY GRANITE CO., Inc.

ST. CLOUD, MINNESOTA

. . - - - .

Say you saw it in DESIGN HINTS
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FOR MEMORIAL CRAFTSMEN

Published Monthly at St, Cloud, Minnesola
DAN. B. HASLAM, Editor and Publisher

Don’t Miss A Copy.

New and timely features are
being added to Design Hints
from month to month.In an hon-
est effort to be of definite ser-
vice to the trade and carry out
our purpose of service to the
craft in general we have been
looking around for new features
which will be of assistance to
those who have been contending
with problems that have been
vexing the industry.

We are happy to announce a
new series of features which are
to start next month and also to
advise our readers that some of
the articles already appearing
which have been of widespread
interest will continue to run.

Those very popular articles on
proportion that have been pub-
lished under the name of John
Cargill each month will con-
tinue.

We are starting a new series
of articles next month on the
much discussed New Orleans
tomb. This, we think, is a very
convincing answer to the com-
munity mausoleum  menace
which has been a source of much
irritation to the craftsmen of
the country. The New Orleans

tomb is erected at a selling price
of $900 and up. Granite may be
used at this figure and it should
be a great boost to the industry.
These articles are written and
illustrated by Leonard V. and
Albert R. Huber who have at-
tained a nationwide reputation
through their designs of the
New Orleans tomb. Watch for
the beginning of these articles
next month.

Another feature of Design
Hints which has been popular
with the trade is the series
which have been appearing each
month on advertising. These
are from the pen of Harvey R.
Kruse and we have had consid-
erable comment on them. We
are pleased to announce that
these will continue regularly in
our paper.

These and other features are
being added from month to
month and we want to urge all
our readers to be sure that their
names and addresses appear
properly on our mailing list so
thatthey will be sure not to miss
a single copy. If you have been
missing any copies in the past
advise us and if the address or
name appears to be incorrect we
will see to it that it is changed.
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Sales Letters And A Sales Plan To
Help You Secure Business

By Huarvey R. Kruse

The easiest and the least ex-
pensive means of advertising is
the Sales Letter.

No matter how small your firm
is or how little money you may
have available for advertising pur-
poses, you can conduct an ad-
vertising campaign-—and an effec-
tive one too! —if you have a few
sheets of stationery and a type-
writer or pen and ink to convert
them into sales letters,

Many a business has drifted
along in a rut for years, afraid
of its own shadow and scared to
death to make a move in the
direction of advertising because
of ““the cost it might involve".
And yet there was always avail-
able the sales-making ability of
good letters; stationery to cost
no more than a new Stetson
stamps at the price of a good
meal, and no more time required
than the average man wastes
each week in gossip about the
office.

The chief value of Sales Letters
lies in the fact that they are
selective. You can choose your
audience yourself and you can
tell them your message with con-
vietion and without fear of com-
petition from other advertising,
—for when they are reading your
letter there are no competing ad-
vertisements near at hand to
tempt their mind away from your
message.

Furthermore by being alert and
compiling a mailing list with care,
you can send your messa;l;e to
those who are often times 1009
prospects. By this we mean to

families who are intimately con-
cerned with the problem of choos-
ing a memorial because of the
recent death of a member or
relative.

Every wide-awake Memorial
Dealer will study his home town
paper carefully and take note of
all deaths so that the new family
can be added to his mailing list.
He will go even farther by sub-
seribing to papers of some of the
nearest small towns and watch
obituary notices there also. Most
small town newsrapers have such
a ridiculously low subscription
rate that the cost does not amount
to anything and often business
can be attracted from many miles
away—even from other towns.

In addition the wide-awake
dealer will keep a close record of
all his mailings. If you don't
care to buy a card file system,
you can make your own out of
trimmed cards and an old cigar
box! The principal thing is to
see that the letters are of the
right sort and are mailed sys-
tematically at correct intervals.

In this article we will suggest
a s?'sbem for a fairly complete
mail campaign and produce copy
for the first two letters of a series
which any Memorial Dealer can
send out under his own name.
In addition we offer a suggestion
for a letter somewhat more elabor-
ate which can be used singly (if
you choose to do so) or as a
supplement for the regular cam-
?algn to add strength and punch.

n next month's article we shall
add more letters to fit into this
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YOUuR Namx
Busivess
ADDRESS

\

FPlate IIT

cammif"n until a total of eight
has designed to extend over
12 month's time,

Mailing dates of any well plan-
ned mail campaign are concen-
trated somewhat at the begin-
ning of the campaign and scattered
out considerably at the close.
Concentration at the beginning

[

Plate IT

YourR NAME
g FusinESs
Pamm ADORESS
-
SEu

=
=

Sy

Plate IV

is done because this is the best
sales period. Lengthening out at
the close is done in order to make
allowance for any financial em-
barrassment which may have fore-
ed postponement of {uying for
as much as a year or two.

(Moase turn to page 10)
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Diagonals And Rectangles

By John Cargill, Designer
Chas. G. Blake & Co., Chicago.
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The Celtic crosses as well as
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movered by the genius of ;ml
bidge. But there were other

l{stam and the Irish had them

all mcludmg the musical intervals,

Take stretched string for

exam Everyone knows that
the the string the higher
the pitch and each note requires
its appropriate length and the
differences between the various
lengths are called intervals. If
the full string measures 90 (inches,
quarters or halves) then the inter-
vals of the Diatonic scale would
be 10, 8, 414, 714, 6, 6 and 3,
and these sizes have been used
in the construction of rectangles,

Fig. 6. These rectangles have
been used in eross design especially
to give the ratio of hwhelght

of the shaft, To be sure there

were exceptions several shafts

have a height of 514 to 6 times

the width at bed and in :vfmera.l

way these ratios ngree th the

gonc column and the figure of
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The third interval, or rectan eﬂgle,
reaches the limit for veruml
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ol (.mt Britain and lmland
}zraccful towering lines of
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This cross was erected %.os-
forth, Cumberlnnd in the north
of Englnnd It is of sandstone
and probably carved by Scandi-
navian sculptors, who believed
in tsmt.tmg new wine into old
of shaf Pa::}lmha;i?
L represent -
ers from the old Norse mythology.
(This cross is mentioned in the
“Britannica” under the head of
Sculpture.)

T
. A In . 4) ngs to m
an old Greek s0 ably re-
lated by Murray in one of hxs
works. “ Diogones, next to Alex-
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Diagonals And Rectangles
(Continued from page 83
ander the most famous man in
Greece, when death was approach-
ing, was asked as to his burial
and replied, “ Bury me face down-
ward for ev thing will soon
be the other side up.”
ey

Two systems of Proportion
ynamic Symmetry"” and the
“Muscial Intervals” have been
mentioned here. There is no
quarrel between them, they are
both ancient and good, however,
the intervals in about 25 ft. will
gain about ‘Sﬁ inch over Dynamic
Symmetry but this difference is
not worth mentioning
business.

in our

LR

The crosses, Figs. 1, 2, 3 and 4,
were traced from plates in Brind-
ley and Weatherley’s * Ancient
Sepulchral Monuments”. If the
err it is in being too refined wit
lines level and plumb.

The Celtic cross is often found
with one arm longer than the
other, the head with a decided
tilt and the wheel somewhat
oval, and other irregularities.

. Sometimes, no doubt, this seem-
ing carelessness resulted from us-
ing a modified spiral line in place
of the usual rigid axis. The
spiral is the line of life and
growth.

LR S

Sales Letters, Etc.
(Continued from page 7)

Cutting a J)rospect offl your
list at the end of a few months
(or even a year) might be as bad
business as not attempting to
approach him at all, since his fin-
ancial condition might keep him
from even considering a purchase
for as long as a year or more.
Therefore we must remind him
from time to time—but spread

those periods out so that he will
not become weary of our solicita-
tions.

Plan of the Letter Campaign

(Example)

Oct. 1, 1929 - Decease occurs.

Oect. 7, 1929 Letter No. 1 mail-
ed (Letter of condolence).

Nov. 1, 1929 Letter No. 2 mail-
ed (Letter on sentiment of mark-
ing graves).

Nov. 15, 1929 - Letter No. 3
mailed (Continuing farther on
sentiment of marking graves and
mention yourself).

Deec. 15, 1929 Letter No. 4
mailed (Letter on service you
offer).

Feb. 15, 1930 Letter No. 5
mailed (Your special Memorial
design service).

April 15, 1930 Letter No. 6
mailed (Sales letter).

June 15, 1930 Letter No. 7
mailed (Sales letter).

Oct. 1, 1930 —Letter No. 8
mailed (“One year ago letter”).

Long before the completion of
this campaign, of course, you will
have ascertained the state of
mind of the prospect. You will
have called upon him in person
shortly after letter No. 2 was
mailed and if he has come to no
decision, the campaign should
continue. It will keep your name
before him and sooner or later
aid him to make up his mind
and become favorable towards

you. Naturally you must keep

in touch with him personally—

that goes without saying.
Letter No. 1
CONDOLENCE

Dear Mrs, Smith:

Words of sympathy and under-
standing from friends at such a time
as this are often one's greatest source
of strength and consolation.

Please feel that our expressions of
sympuathy are sincere, and that while
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Ask Your Barre Manufacturer!

—about Wetmore & Morse
Light Barre. We're willing to
rest our case on his exper-
ience. And surely no one
could give you a truer picture
of our produce that the Barre
manufacturers who buy it
—finish it and sell it.

WALLACE

Say you saw it in DESIGN HINTS
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we may be perfect stran to you,
yecitganodegmle-wmundm
standing of your burden,

things to live for; beautiful things

to remember; sentiments to respect,
Sincerely yours,
(Signature).

Thus in LETTER No. 1 we make
our introduction, tactfully and
understandingly, without bring-
ing in rank commercialism, yet

giving a hint in the final ph
that there are “beauu}' ul mgs
to remember and sentiments to
respect””—by setting up a fitting
Memorial as you will later suggest.
LETTER No. 2
(First suggestion on the semtiment of Me-
morials),

Dear Mrs, Smith:

Sentiment is one of the lovely
things of Life. It brightens our days
during periods of happiness and it
brlm a solace—p beyond
words—during periods of darkened

SOrrow,
And sentiment never rises to a
loftier height or human character
finds a more beautiful ex on
than when it marks the final restin
place of those who meant so mu

to us in life.

A Memorial is a fitting tribute to
life's greatest sen t <LOVE- and
to your conception of the finer things
by which our lives are influenced.

Sincerely yours,

(Signature).,

Thus LETTER No. 2 introduces
the tho;sht of Memorials with-
out overly stressing the point
or making it offensive in charac-
ter. Most peogle would probably
object to the thought that others
were taking profit out of their
grief. Hence, uncouth solicita-
tions shortly after a death are
apt to run into trouble. But
if we can approach them from a
tactful angle, we have a better
chance of selling the idea that a
Memorial is really needed and
that they should consult you
about it.

A word might be said here
about the stationery, form of the

letter, ete. These letters can be
sent out under your regular busi-
ness stationery, typewritten and
arranged as shown in PLATE 1.

Always be neat and accurate.
Never send out a letter with
smu or misspelled words on
it. The contrast is incongruous.
We are trying to make these
letters refined and of a superior
kind. Don’t ruin the effect with
cheapness of any sort. Leave
ample margins at the sides as
demonstrated in PLATE 1. Never
let your typewritten matter sprawl
from one side of the page to the
other. These letters are your
messengers and people will judge
you by them.

Some advantage may be gained
by writing the first two of the
series in long hand on regular
social correspondence note paper
as shown in PLATE II. Some of
the most exclusive shops and
establishments in large cities use
the personal pen written letter
today for important advertising
messages. Such a mailing goes
only to a selected list of course.

If you adopt this method, the
important thing is to have it
written legibly and in a good hand!
Generally a good feminine hand
is to be preferred over the more
angular masculine hand. Write
your briel note on the first and
third pages as shown in PLATE [1.

In this connection we are sug-
ing one additional form of a
etter which has considerable merit
and attention value. prLATES I11
and IV illustrate the plan at a
glance. The outside of the flap
as shown in PLATE 111 gives you
a chance to print some short
verse or sentiment appropriate
to the subject. The inside of the
flap when opened out (as shown
in PLATE 1V, offers ample op-
portunity to describe three or
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[ KUTH MARIE BB JOHN GERALL
JUNL L, 18858 \ MAY 15 148
JEULAY 1.9

Prompt Service Plus Quality

AVE you lost any sales because you
couldn't get delivery when needed, or
because the memorials you show your

prospect did not appeal to him? If you did
you should tie up with United. You will find
in United memorials a fastidious refinement
that attracts the seeker of beauty. United
also has the ability and the will to deliver
your orders promptly.

UNITED GRANITE CO.,
ST. CLOUD, MINN.

Say you saw it in DESIGN HINTS
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four good Memorial designs. Your
regular letter would of course
agpear on the full size page
planned for it.

Consult your printer on the
plan and layout of such a letter.
He will show you how to get it
up.  Your name, address, ete.,
will be printed on the large face
Just as ordinarily. Description
of the memorial designs and their
cuts will also be printed as well
as the little sentiment on the flap.
The letter part itself can be type-
written, thus allowing a series
to be prepared under the same
general makeup.

Another suggestion is to get
up such a letter on what is called
“two-tone"” paper. This paper
is white on one side and delicately
tinted with a color on the other.
You couldlhave the inside (\l:':ere
your regular message is) in
white and the back in a tint of
blue, cream, or green. Thus the
flap when folded over as shown in
PLATE 111 would be in color and
stand out in contrast against the

white. The attention value is
obvious.
Copy for the owter flap az shown

in rraTe 111

“He liveth long who loveth well!
U elze iz being flung away;
He liveth longest who can tell
Of true things truly done vach day.

Sow love, and taste ils fruitage pure;
Sow ‘:acc. and reap ilx harvests
it

Sow sunbeams on the rock and moor,
And find a harvest-home of light.”
Horatius Bonar,

Copy for the main lotler,

Dear Mrs, Smith:

We would not attempt to nr-
proach you on this subject if we did
not feel that you have already given
much thought to the question of
choosing & Memorial as a fitting
tribute to the life which has meant
s0o much to you.

It is truly & beautiful sentiment,
worthy of the finer instinets that
set our lives apart from coarser and
cruder things,

However, choosing such a Me-
morial is far from an easy task and
we shall be glad to volunteer our ex-
perience in  econsultation—if you
care to discuss the matter. May
we hasten to say that this will not
obligate you, and you will not be
annoyed with salesmen.

Our only purpoese is to give you
the information you want, answer
the questions in your mind, and
assist you in whatever way we can,

Our serviee in the creation
of designs and choosing of correct
settings is of particular interest,
May we tell you about it?

Sincerely yours,
(Signature),

This letter is quite frank as
you see upon reading it. And vet
we have tried to be taetful.
Many people are afraid they will
be assailed with high pressure
salesmen if they answer an ad-
vertisement. Hence if we can
assure them that we are anxious
to help them we have won half
the battle by winning their con-
fidence. And don't forget that
helping them is one of the best
means of selling them.

Send such a letter in a large size
No. 10 envelope, folding it only
twice.

Next month we will continue with more sules
lotters to fit into the series outlined in this article,

b 2 I

The true rule, in determining
to embrace or reject anything,
is not whether it have any evil
in it, but whether it have more
of evil than of good. There are
few things wholly evil or wholly
good. Almost everything, es-
pecially of government policy,
1s an inseparable compound of
the two, so that our best judge-
ment of the preponderance be-
tween them is continually de-
manded.—A. Lincoln.




DESIGN HINTS

Your GRANT
Margin of
Safety

s As
Broad

As Your
Choice.

You have the whole field of granite to select from when you sell a
memorial or place an order. As a majority choice, we sugqest
Smith-Barre. It will give you a margin of safety so wide and so
secure thal you can guarantee lasting and permanent satisfaction
because we guarantee them to you. The Smith Certificate accompa-

nies every order.

E. L. SMITH & CO.
BARRE, VERMONT

Say you saw it in DESIGN HINTS

SMITH

BARRE
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Granite Chips

KIMBALL BROTHERS PUBLISH
NEW FOLDER

We acknowledge with sincere
thanks the receipt of a new folder
gublished by Kimball Brothers

tudios, 17 and P Streets, Lincoln,
Nebraska, which is about the
finest bit of printed matter we
have seen for some time. The
cover is of Aladdin stock and in
Autumn shade. The pages are
of dull finished enamel paper
with a stipled surface which lends
a very artistic and sketchy ap-
ce to the half-tone cuts.
he booklet is profusely illustrated
with scenes of the Kimball Broth-
ers new Studios and the reading
matter is tastily arranged and
very appropriate. The touch of
the master craftsman is displayed
throughout the entire folder and
its artistic qualities and appropri-
ateness show rare judgment in
the preparation of the illustra-
tions as well as the copy.

Fred Kimball has established
a nation wide reputation as an
artist, sculptor and designer of
fine memorials and the klet
is a splendid example of the ex-
P e R

g or his own
firm or others. Their new studio
building of Italian architecture is
one of the most spacious and
artistic in the United States.
The show room is of ample size
to d}splay the large variety of
granites in unique and original
design.

The Kimball Brothers Studios
are a credit to the industry and
we rejoice with them in the suc-
cess they have achieved.

A NEW DESIGN SERVICE

Ralph Sutton, well known de-
signer of Urbana, Illinois, ad-
vises us in a letter that he
has recently made arrangements
e s ke o e G

ial design or t e.
Mr. Sutton has handled the de-
sign work of the C. N, Clark &
Co., of Urbana, and the S. P.
Atkinson Monumental Co., of
Champaign, [linois, for several

Ralph is a skilled artist and
is well able to take care of the

needs of the craft for special
design work. He has had several
years e { in this field and
15 bound to succeed.

The accompanying sketch
isnsampleofﬁsagﬁayasa
cartoonist. This was the only
address shown on the envelo
of the letter to us in which he
announced his plans. We wish
Ralph every success in his new
venture.
L

NEW WHOLESALE FIRM
INCORPORATED
Announcement was made Aug-
ust 9, of the incorporation of the
Wm. M. Dodd and Son, Inec., a
new wholesale monumental com-

(Mease turn to page 24)
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The Idea and It’s Execution

The world's most beautiful creations in art and
letters are not accidental. They do not just happen.
Men of vision inspire; men of purpose build. The
most beautiful memorial design does not portray the
artist's meaning unless the workmanship is of a high
order. Simmers' craftsmen apply sympathetic under-
standing and a broad knowledge of their trade to the
creations of the designer. That's why all Simmers'
memorials are near perfection.

l

A. M. SIMMERS & SONS

A. M. Simmers A. W, Simmers George Simmers

St. Cloud, Minn.

|
:
?
:
:
|
i
|
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Say you saw it in DESIGN HINTS
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SECRET SHRINES

Written for Design Hints by
Dr. Roy L. Smith

On a little island in thcmddo/alakcjarupmlhcuonh
wods of Minnesota lives an old Frenchman and his wife.
Their little log cabin has stood back among the trees for more
than 30 years during the last 15 of which the woman has
never left the island.,

From that little ulaud bas gone a splendid
now a professional woman. Bul
the old mother luu her hjp i solitude, never secing any face
besides her hushands except that of occasional trappers or
fishers who sometimes happen by,

One such visitor by kindly word and gracious conversa-
tion won her confidence last summer and to him she extended
an invitation seldom accorded to a stranger. He was invited
to see the little grave "ot on the point.”

Following a winding trail throuqk the underbrush they
came to a hitle clearing under the birches, mmyly 10 feet

square. In the midst thclmb was a tin
mound, surrounded wi lhehuda
wooden cross. Abomcﬂlldmlbﬂomdoodallkc ool

of the little grave, very evidently having been placed
within an hour or less.

“Whavmnuu?"quridlhu'dlor.

“Dunno,”” answered the woman. ** Must be white child.
.Smmbodyababy Got none of mine now. Take good care
gamwbodyo baby's grave. bless her.” And with that

e devoutly made the sign of the cross.

A lonely French woman, for more than 30 .Jaa
tended the mhgmo{mun&m white chy cudkcpl
Nowers fresh upon the little mound every morning. In her
solitude she had made of this little grave a shrine.
Ah%a%mg&mzua}hudojhn;nm

baby a ir, a faded photograph or a
little boy's school book. a mother climbs to the attic
when lbecbddreumm ool and unlocks an old trunk
or chest, there to worship at some little shrine,

How vastly better the world would be if we could under-
stand the meaning of each other's shrines. How much more
rapxtumljhanjorma-dba!
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H. C. Smalley Gr. Co., Inc, Dos, 373

Distinctive Design Creations For
Beautiful Granites

That may be truly said of the Reinhardy de-
sign created by Smalley.

It shows Carbo margins and illustrates how
this type of finish may be used with gripping ap-
peal if the right granite is used and the propor-
tion correct.

Smalley granites may be used most impres-
sively on any number of beautiful conceptions, and
the Reinhardy design is no exception to this rule.
Ask for our sizes and prices in any of the follow-
ing granites.

Royal Dark and Royal Blue-Gray from the Old
Souhegan Quarry, P'nk and Red
Westerly Granites

Henry C. Smalley Granite Co., Inc.
64-84 Penn. St. Quincy Adams, Mass.

Say you saw it in DESIGN HINTS
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Large Enough to
Take Care of
Your Greatest

Contract

DESIGN HINTS
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There’s Variety in the Melrose Line

Melrose service is a complete service—complete
from quarry to dealer. It includes designs, modern and
artistic in every detail, from a marker to the most
elaborate mausoleum. Whatever yvour preference in
granite—Red St. Cloud, Gray St. Cloud or Melrose

Tapestry—Melrose has an unlimited supply in its own

large quarrvies., Melrose craftsmen are chosen for
their ability and experience. They have the finest and
most up-to-date equipment at their disposal, to aid in
their work of finishing attractive memorials.

MELROSE GRANITE COMPANY

SAINT CLOU D{ MINNESOTA

AN @R TN RO @R ERERER@R@@REE

Say you saw it in DESIGN HINTS
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Not Too Large
to Consider

Smallest Need
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SULLIVAN

The Sullivan memorial is very atrractive in
its simplicity of contour and ornamentation.
Some craftsmen insist on all polished bases with
polished dies and while correct design demands
such finish, many prefer the partly finished base
because of lower manufacturing costs. Then
again, very keen contrast between the two pieces
is secured in such design and the appearanceis not
displeasing if the base is properly proportioned
and the workmanship carefully executed.

Please write the manufacturems listed in Design Hints for Siaes
und prices on the designe shown on pages 22 and 23
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HOLMES

We believe the dealers who have a call for
cross memorials will be favorably impressed with
the Holmes design. The sinkage around the cross
continues along the curved lines of the top on the
front and ends, thereby creating an effect that
is decidedly different, yvet inexpensive. Note how
prominent the cross appears in this plan, and al-
s0 how carefully the ornament is designed to fit
into the whole scheme without detracting from
the central motif—the cross.

Beautiful 1114 photographs of the designs shown on pages 22 and 23
will be fumished by Design Hints for 76¢ ench,
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Granite Chips

(Continued from page 16)

pany to operate with offices in
Zanesville, Ohio. The incorpor-
ators are Stanley A. Dodd, Rose
W. Dodd, and Attorney T. O.
Crossan. Stanley Dodd is Presi-
dent and General Manager of the
new company with offices in the
Southard Building, North Fourth
Street, Zanesville, Ohio.
b I

TWIN BOYS., HURRAH!

An announcement was made at
the convention of the arrival of
husky twin boys in the home of
Mr. and Mrs. Milo Doane of
Syeamore, lllinois,  Elliot and
Allen are the names of the lucky
boys. A. C. Doane, the proud
grandfather, is all smiles over the
happy event.

Design Hints extends best wish-
es to these new craftsmen with
a sincere hope that they grow
up to be as good, likable, and
charming as their parents and
grandparents.

TS
PROMINENT MEMORIALIST ADOPTS

MODERN ADVERTISING MEDIUM,

Mr. George B. Carufel of the
Fargo Marble and Granite Com-
pany signed a contract August
27 with Broadcasting station
WDAY of Fargo. A concise his-
tory of his firm, the materials
used, quality of workmanship
ete,, will be given to the radio
audiences each Monday and Fri-
day evening.

b B

Thinking about your troubles
is wasting your time. Telling
about them is wasting other
people’s time.

MOUNT BROTHERS

“Alr Take-off Device' For Cemetery
Lettering.

Livyire l'n. -pl. q2-2h
DEALER COMMENTS

~Wonderful Invention!
Paid for itsell four times on just
one joh!
Most efficient means for Cemetery
Tettering ever Invenfed!
Decrtr Nemorisl Lo,
219 West Jeffersom St.
Butler, Pa.
Sept. 18th, 15929,
Mount Hrow.,, Memphis, Mo, —

We have recoived and are operating the Alr-Take
Off Devise.

I have boen enguged in the monument buainess
for 42 yours and have pever before invested so
small smount as $30.00 for such a wonderful and
oMietent invention

I am wondering why everyone engaged in this
e of basiness dom not have ooe.

Youm truly, . H. Sechler

A TRIAL WILL CONVINCE YOT.
Device fits spark-plug of any motor,
no tank required. Guaranteed two
years; 10 days trinl

He Sure to Specity Make of Car

“Genuwmen: Enclomd |s check or (wad C. 0.
D) for $30.00, 1 will try the “Alr Take-Off
Doview™ for 10 days. If not satisfied, you are
o return my money.

Make of Cur
Name
Addross

MOUNT BROTHERS

Memphis, Mo.
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[ LINCOLN

—

SRy

-

Request sizes and prices on this new design by Swenson,

Another Rustic Memorial
With an Immediate, Yet Lasting Appeal

In offering the Lincoln as another type of
Rustic design suggested as a means of bringing
out the thorough beauty of Swenson Gray, it is
done with the idea of showing a type that is not
too large to be cumbersome, yet large enough to
take its place among the very finest memorials
and not suffer by comparison. Cut in Swenson
Gray this design carries all the instinctive devo-
tion and respect which man intended for his de-
parted.

The John Swenson Granite Co. |

Concord, New Hampshire
I. N. Strock, Balric, Ohio; Fred Haslam, 4019 Kenwood Ave., Kansas Clty, Mo,

Say you saw it in DESIGN HINTS
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You Still Have a Chance to Win $100
For a Slogan.

Letters are arriving in every
mail with suggestions for a slo-
gan for St. Cloud Granite which
was announced by the Times
Publishing Company, St. Cloud,
Minnesota, in the August issue
of Design Hints. The closing
date has not as yet been decided
upon so we suggest that our
readers take advantage of this
offer and send a slogan either to
the Times Publishing Company
or Design Hints, St. Cloud, Min-
nesota.

Many very interesting slogans
have already been received as
well as some commendatory let-
ters in connection with the mat-
ter., We were particularly im-
pressed with one letter that was
unsigned but post-marked Tho-
maston, Connecticut. We shall
be pleased to have this dealer
write us again giving us his
name so that we can include his
slogan in the list. The letter fol-
lows:

Mr. Dan. B. Haslam,

Capable Publisher of Design Hints
St Cloud, Minnesota.

Dear Sir:

I am a very poor letter writer
~—#0 briefly, the less written the
less affliction. Every copy of De-
sign Hints from the very first
issue has been most welcome be-
cause of the interesting and prac-
tieal suggestions, Like a tube of
Best shaving cream-—open it and
Iimmediately you are plessed-—use
It as intended and the experience
is beneficial personally as well as
to those with whom you come In
touch, It is the same with Design
Hints' suggestions. Thank you for
them., May they long continue,

1 note in your current issue

you have devoted a full page to
the request for a slogan and it is
because of your broad, wholesome
views that this hint for a slogan is
sent to you, Although It is not ex-
pected a winner, it may suggest
a hint and earry evidence of your
kindly disposition to assist In ex-
tending the wishes of your con-
temporaries,
Thomaston, Connecticut,

We very much appreciate
these words of commendation
from our friend and if we are
just half as good as he thinks
we are we will have no occasion
for worry regarding the future
success of our efforts.
We are also pleased to an-
nounce the receipt of slogans
from the following:
Frank J. Probst, Harrison, Ohlo,
Lewis Smanlotto, Architeot with
John M. Gessler's Sons
Philadelphia, Pa.

Mrs. Gordon H. Cook, Meaford,
Ontario, Canada.

James H. Gordon, Irvington, New
Jersey,

Dan Safford—care of S, Safford’s
Sons, Parls, Nlinols,

Robert F. Moore, Louisville, Ky.

Richard Thomas, Bordentown,
New Jersey.

Joseph Bowker, Bordentown, New
Jersey.

E. A. Hasemever, Tiffin, Ohlo.

Charlotte A. Ernst, St. Paul, Min-
nesota,

(', H. Chitester, New BRethlehem,
Pennsylvanin

Edw. C. Cocagne, Vandalia, 11L

John M, Thayer, Statesboro, Ga.

Mrs. H. H. Taylor, Carthage, IIL

Thos. Orr, Richmond, Missourl

We extend our best wishes to
our readers for their success and
also thank them for the interest
shown in this contest.
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When you think of Barre,
think of
Waldron Shield Co., Inc.

—for it is the name of an organization that puts at
your command evervthing you could wish for. Here
are workmen trained to execute every technique
of memorial craftsmanship—and at their dispo-
sal is the last word in mechanical equipment.
Such an organization makes for economies
in production and promptness in deliv-
ery. And backing all of this is a guar-
antee of quality that's tremendously
reassuring.

WALDRON SHIELD CO., INC.
BARRE, VERMONT

“ . * L EX XX " *
Say you saw it in DESIGN HINTS
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APTER 34

Only A Few Copies Left--Better Hurry

The most complete work of its kind ever published for the memorial industry.

Beautifully Bound ~ 58 Chapters - 192 Pages
as foliows—

Lettering includes Plain Gothic forms and Spacing—Oval axed forms—Modern Roman forma and Spacing
—Engliah Gothic and Uncial lotters,

Drawing covers Froe-hand—Rendering in 'Wash—The making of Sesled Working Drawings—A Study
gles—Coarrect Proportion,

of
Design Hints on Design—applied Ornament—The (Qr:wvww

of Ornament includes
and Ivy—Dzflodil—Laurel—Daisy—Easter Lily— Rose— Polnsettia—Primrose— Weod

l’!ﬂgocﬂn Drawing ~- Siumple rules—Dra momorials in rspective—Parallel M?lﬂ"-

hort-cuta in perspective drawing—Drawing t. fm. l-:ndomrr. in parallel perapective—The Me-
morial and Lot Enclosure in angul os‘.:lunlvo-n ar Pecspective without the use of vanishing
points—A simple and quick meth enlarging wings--Perspestive Measuremant.

Memornal Symbols,

Mausoleum Construction

Historic Ornament—Egyptian—Greok (Parts 1 and 2)—Roman (1 and 2)— Early Christian—Byzantine
—Celtic—Romanesquo—Gothie (1, 2 and 3)—Renslsance (1 and 2)—Modern.
Greek Cur. ey

You need this book for your men wn the shop, for your salesmen and
for your own library.

Price $10.00 Postpaid. Cash with order.

Dan. B. Haslam,

St. Cloud, - - - Minnesola
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8 It Isn’t Accidental =
i '

HE superlative finish found in Universal
memorials is not accidental. It is the )
result of experience and skill. Only
years of scientific experience in the art of de-

signing and finishing can produce memorials |
of Universal quality. The first move towards

absolute satisfaction is a tie-up with Univer- }f

sal memorials and service. Here you will i
33 find a plant manned and equipped to produce o
i the kind of work that makes satisfied cus-
Hl tomers. i
i
£

Universal Granite Co.

“THE HOUSE OF SEVEN BROTHERS" ﬂ

St. Cloud, Minnesota o

Rep.— 111, Ind. Mich. Ohio =

LOUIS €, ROEMER il

GRAHAM

Say you saw it in DESIGN HINTS
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| Going Modern
'm

111

|| S® T country has gone “modern”, and the influ-
| “' ence of modernism is felt not only in the de-

‘ sign of the memorial but also in the selection
of the granites. Modernism, with its gamut
of colors, selects colorful granites. This is
one of the reasons for the tremendous growth
in the demand for Emeraltone. Add to
this, modern design and superlative crafts-
manship, and you'll know why forward-think-
ing dealers in all parts of the country are go-
ing “modern” with Emeraltone. If you are
going “modern” write today for exclusive
territory.

St. Cloud Granite Works

St. Cloud, Minn.

Say you saw it in DESIGN HINTS
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UGLESBY 807

AN UNUSUAL DESIGN FOR

TRADE MARK

sLUE "OGLESBY cranie

REGISTERED

UR designing department takes a
- particular pride in its ability to

Write today for conceive and execute unusual de-
sizes and prices signs required to portray the ex-
on (he Conklin quisite qualities of our product.
dlklljn one nf ~ .

our newest and I'he success which has attended
excluzive crea- these original creative efforts is
ftone.

best attested by the repeated in-
quiries we are receiving for Blue
Ogleshy Designs and Granite,

Sawed Slabs, Polished Slabs, Rough Stock, Finished Memorials

OGLESBY GRANITE QUARRIERS

Elberton, Ga.

Say you saw it in DESIGN HINTS
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The Glory That Belongs To The

Shamrock-

—-is in a way credited to Rex Shamrock, at least
from the standpoint of its beauty.

The Shamrock held a great religious signi-
ficance among the early Christians of Ireland.

And today Rex Shamrock carries out a lofty
ideal as a memorial material that lives up to the
great dignity and the lasting devotion befitting
this great industry.

Rex Granite Company
St. Cloud, Minn.

Say yvou saw it in DESIGN HINTS
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Finished in Pirie's Dark Barre by Sierra Granite Co. of Barre,
VL jfor the Bewton Marble and Granite Works of Neston, Pa.

oo oLl o o o o UL 0 o o o LU o o o « UL |

Youre Right!
Its PIRIE'S DARK BARRE

McHenry memorial as one ex-
ecuted in Pirie’'s Dark Barre

seseessseses granile. Its color and texture
and the contrast it affords
stamp it as an ideal memorial
granite.

J. K. PIRIE ESTATE

oo sl e oo oL o+ o + UL o o + o LU o o o o L o

é
L
*
g
.
*
L
g
:
(1 nstantly you identify the 4
?
*
.
i
’
L
.
é
*
.
.
*

Say you saw it in DESIGN HINTS
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SPECIALIZED

ADVERTISING SERVICE
for the
MEMORIAL INDUSTRY

vertisers who get *‘value received” for

the money they invest in advertising are those

who give their advertising the attention and
thought its vmportance to their success deserves.

Man I/ Jirms in the memorial industry are not

(YBARS observation have taught us that the

eqmp to prepare and direct their advertising proper-
or this reason we have built up a competent
fepartmmz to handle this business-building work.

Ezperienced design, advertising and sales counsel,
a large printing establishment and a fully recopmzcd
advertising agency enable us (o provide COMPLETE
memorial merchandising service:—

DIRECT MAIL-—letters, folders, booklets, house
organs and catalogs for dealers’ wuse with a proven
plan for their effective and economical distribution.

EWSPAPER ADVERTISEMENTS—that keep your
name beforc the public. Prepared and placed tn a
ma& msurcs llmr being read, at a low cost that

es them *‘pa

Pnonucsns Buu.m'ms—lams, [oldm, books
and house organs that explain the production
and dclwery sevice quarriers and ﬁnwiwrs offer to

NA’!'!ONAL ADVERTISING—prepared for manu-
facturers and associations by men who know how to
make it most productive because of their understand-
ing of successful memorial selling methods.

Properly used, advertising is a powerful tool for
starting s I f wou will write us, describing your
advertising problcms, we will be glad to submit recom-
mendations as to how your firm can use advertising
profitably.

MEMORIAL ADVERTISING DIVISION

BLISS DESIGN COMPANY
ROCKFORD ILLINOIS

Say you saw it in DESIGN HINTS




DESIGN HINTS

35

VICYORY GR. CO . MC, DE3 ™

In Ancient Rome

—men who distinguished themselves by
their achievements were crowned with a
laurel wreath denoting leadership in their
lines of endeavor, In Victory memorials you
will find the laurel wreath denoting advanced
ideas in design, peerless craftsmanship and
granites, exactly suited for memorial con-
struction; in fact, leadership in the manu-
facture of fine memorials. We ask only an
opportunity to prove our claim.

Victory Granite Company, Inc.

Designers and Manufacturers of Barre Memorials

Barre, Vermont

Say you saw it in DESIGN HINTS
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PLAY SAFE! Our Stock Sheets Aid |
By Using Our Guaranteed Tools | |  Your Fall Sales |
VARIETY OF DESIGNS |
We are manufacturers of SRt ‘
Pneumatic tools including M‘;‘N“ ""‘.‘?5
Surfacers, Frames and Heads, | OF GRANITES
rll"ohsgmg(z‘ a‘[aﬁhmeﬁ. ;.?urf&cer | DIVERSITY OF COLORS
00'. J iw s, U . ts. > y L
Sy ammern ok | | AL ViORTH,
Hammers, Cutters Hand g o i
Hammers, in fact anything All in Our Warehouse
in the line of Granite Work- Balmoral Red  Grecia Green
ing Tools, We guarantee our - Emerald Pearl  Beers Red
Surfacer Tooth Chisel against Black ";““:“‘ & Blue Pearl
breaking or jumping in the SRR DeRtaRrS
shank. { A Postal Brings the Lists
Wri Monuments-Dies-Tablets
rite for our new catalogue. 3
: Z Reduced Prices Quoted on Your
Prompt Skipment Inguiries Solicited sp(.‘.i“l Sketches
Granite City Tool Co., Burton Preston & Co.
O N e O v M Mansfield, Ohio I.

Motor Equipment Reduces Toil and Increases Profits

MAKES 'EM HAPPY DRIVING POWER
|

Cranes, Hoists and Derricks is needed to keep bulky machinery
make play of work. Ask * in profitable motion. We speci-

alize in motorized equip-
the men who use ment for the granite
them

industry

GRANITE CITY IRON GRANITE CITY ELECTRIC
WORKS COMPANY

St, Cloud, Minn. St. Cloud, Minn.
Overhead Cranes Reduce Overhead Costs

Say you saw it in DESIGN HINTS
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HE Superior line of Red and Gray
granites retains the same high
S standard of flawless perfection
U as it has in the years of the past.
The rctailers of the country know
I) that in Granite City memorials they
find granite free from imperfections
E and workmanship that is exacting
and faithful to the designer's concep-
R tion. We are ready to serve you and
I invite your inquiry.
R

Granite City Granite Co.

The Ahlgrens
St. Cloud, Minn.
. REFPRESENTATIVES
| R. G. KOCH, 316 E 518t St., Kansas Clty, Mo.

0. A. RAIRDON, Box 423, Bellefontaine, Ohlo
C. H. GRUNEWALD, 314 Eitel Bldy., Seattle, Washington

Say you saw it in DESIGN HINTS
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l'akelic(ilmworkodof(Iarv-gI
Spotlight illumination avoids shudows,
Our Curtain is durably constructed of
e rubber and steel
. =~ No re-banking of
large dies. Quick |
accessibility by the
travelling panel,
Increases Speed of
' Carving.
e
Over 900 in service
Some of the users:-
Anderson - Friberg,
Barre, Vt., Cross
Bros., Northfield,
Royal Granite Co.,
St, (?I:iud. Birk-
meler Mem, Co.,
SOV K TAIITER . Wayne, Ind.,
Panel shown in ecutssi Carroll& Co., Pen
positiun. Standard size  Coyd, Pa., Leaman
0" Wide shae 7° 6 Gr, Co,, Montelair,
N. J., Otto Reich Co,, Chieago, Schaefler
Mon. Co., Milwaukee,

Got our entalog on the most modern and complete
Hne of Sand blast and Dust Arrestor equipment

Ruemelin Mfg. Co.,  wiwitans Svs

L am ad Sl Bh Sf SE S8 S Bl S S an i i ea st e e m

aan A BN SN S5 S8 S5 S8 S8 J8 X8 =

FOR OUR
Boltless Surfacer

Bush Chisel

It Is Important

that the cuts and key properly fit
the chisel,

Satisfactory Results

can be guaranteed only when
the new cuts and key are
furnished by us. They will
fit as well as the original set.

Trow & Holden Co.
Barre, Yermont

S b S8 S5 Sl S S8 S BE aa s

St. Cloud Iron
Works Co. |

St. Cloud, Minnesota

Manufacturers of

Jenny Lind
Stone Polishers
Shot Wheels
Emery Wheels

Surfacer Frames

Agents for

Dallett Products
PneumaticTools
Stainless Glue
Putty Powder

GLOBE H. C. CHILLED SHOT

For sawing, cutting and polish-
ing Granite, Marble and
other hard stone

BESTBY EVERY TEST

Special treatments for strength
and durability render it 35 to 40
per cent more efficient in
of service and cutting capacity
than the ordinary cast-iron low

ced shot.  Its maintained uni-
ormity and quality insures satis-
faction at all times.

Manufactured by

The Globe Steel Abrasive Co.

Mansfield, Ohio.
Write for Samples.

Say you saw it in DESIGN HINTS
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.
BEMIGNED AND MANGTACTURID NP GRURE GHANITE GO,
“A Credit to the Cemetery” |
The wont beautiful mowsemmnt thun far to have been placed in the locol comotery wan erected by !
ths Grewo Granile Company of Eaal 8, Cloud on the A, C, Grewe Lot in the Sank Rapids Cemetery, |
The Grewe monwment (¢ wot only a great eredit to the cometery bt in o mont fitting remembranes |
to the loved one in whuae hawor it has been placed an o memorial..
Editar, Sank Ropids Sentinol
GREWE RED - GRAY - STERLING MAHOGANY
Grewe Granite Company
WHOLESALE EXCLUSIVELY
St. Cloud, Minnesota
— — - —n

Say you saw it in DESIGN HINTS
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Careful inspection of granite from its own quarry
played a large part in winning for the Dakota Granite
Works' product its distinguished name.

"THE BEST IN MAHOGANY"
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Its beauty is an established fact throughout the
memorial industry whether the finish is axed or pol-
ished.

-

—tdy

Dakota Granite Works
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Milbank, - So. Dakota
‘L::-—ik' PRESIRES e IR :z‘—u—‘a‘;;:;;-:azzs-—-;z;;;z:;-;am-—‘-‘ﬁ%}
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Temperaments

pra[er gray granile.
Thcy okould ﬂe fed to choose the

L5
.

ra'f

e
G

color they desire But %rc ;a : ”v‘;icwr
generafion in Ropa que,
:;:d‘ mta‘ &fa‘ qﬁam their nature
satisfies the new temperament. They
wUl respond to o complete selection of
JalAnlfqnc memorials in o way that
be surpriningly large. For, finding
what they want, they will purchase
generously. May we suggest that you
write ux for more information concern-
ing this popular and beautiful granite.

Royal Antique
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