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JUST SHOW THEM

RoYAL MEMORIALS made from
Royal original designs and
Royal granites enhance the
buying instinet. Let RoOYAL
ReEp and ROYAL GRAY give
you new selling impetus.
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ROYAL GRANITE COMPANY
ST.CLOUD ~ MINNESOTA
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Lest We F orget

Within a month America will
pause again to pay tribute to the
dead. ‘ |

The sacred plot will he properly
enshrined only if the memorial in-
dustry does its part. ’

REX GARNET has the beauty of
shade to keep an everlasting bond
of Kinship between this world and
the next.

REX GRANITE COMPANY, St. Cloud, Minnesota

Say pou saw it in DESIGN HINTS
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PRING
SHADES

Spring is gladsome be-
ause it drapes nature in
the verdant colors of new

life..

Lincoln memorials are
popular because their
colors, their design and

the workmanship are sym-

bols of eternal hope.

LINCOLN GRANITE COMPANY
S7. CLOUD, MINN.

ADDRESS ALL COMMUNICATIONS —53 WEST JACKSON BLVD., CHICAGO, ILL,

LINCOLN JRED ORIENTAL . RED ST. CLOUD - GRAY ST. CLOUD
GRANITES | SACRED HEART - GUREEN - MAHDGANY . MINNESOTA PINK

Say you zaw it in DEsiGN HINTS
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The Value of Co-operation

Memorial Day suggests to us a day
of remembrance. It gives people over
this land the same sentiment that ani-
mated men to make America free and to
preserve that freedom.

If the spirit of Memorial day could
prevail throughout this land there would
be no danger, no talk, of any other kind
of government. Fear seems to sit on the
consciousness of many people, a fear that
is born of hatreds and selfishness.

We have seen since the war the
expression of those negative traits which
ultimately destroy. We have seen little,
if any, of the other kind, the kind that
builds and preserves and develops.

The destructive methods of business
competition is nothing less than an out-
growth of that kind of sentiment. These
habits became so pronounced and they
were destroying so many business in-
stitutions that many men in business
felt that a change of some kind was
necessary.

Several years ago a plan was suggest-
ed to the retailers, one that would build
up a constructive co-operative spirit
among them, one that would bring them
together in common fraternity to unite
against the fellow who insists on being a
canker sore on the commerce of the
country, AN

For many months it appeared that
this idea of co-operative effort would be
successful. But it failed because of the
lack of moral stamina, the lack of busi-
ness acumen and vision. It failed be-
cause there was no enforeing act to put
it over.

Then along came NRA, It had, you
might say, the same provisions as the
other plan except that it also had teeth.
It had not only the ideal and idea but it
also had the will and purpose to enforce.
Then it was that there came into being
new organizations among the retailers.
Then it was, too, that the old organiza-
tions began to function more like they
should, more to the business of mutual
helpfulness. Existing organizations, then,
became really popular. In some parts
of the country the membership increased
300, 400 and even 500 per cent.

This trend shows that men will be
attracted to something that really has
promise. It took NRA to point the way
to men in many lines of business the
value of co-operation.

If business now has the sense to take
full advantage of this guarantee, to
eliminate all those evils common to
most industries, then business will bene-
fit. If it doesn’t it will be the same old
storv. Memorial day exemplifies that
spirit of co-operation. Business over
the land should absorb a little of the
spirit of Memorial day.
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Preliminary S;ales Thoughts

MaJor JOHN K. SHAWVAN
Director of CHICAGO MODEL LIBRARY

It is somewhat unfortunate that the
people of our nation as a whole are not
more familiar with the technique of
memorial art. The lack of this knowl-
edge tends to make our cemeteries un-
interesting and unsightly, while a =
fection of it would make them attractive,
as well as of perpetual historical interest.,

The fault is two-fold, first, the in-
dividual families fail in the majority of
cases to convey to the craftsman ideas
of what might be a worthy theme for
their family memorial and, in the second
place, the American craftsman usually
places commercialism above his obliga-
tion to his craftsmanship.

For some reason which is difficult to
understand, our American craftsman in
the field of memorial art has been lacking
in the fulfillment of his moral obligations
to those of our people who entrust the
ereation of their memorials to his hands.
His development along commercial lines
in the form of machinery, economy of

roduction, ete., has been indeed great,

ut either his knowledge of memorial
art has not kept pace with his com-
mercialism or his desire to earn dollars
has become so great that he is blinded
to his duty to posterity.

To merely carve a name on a mass of
stone having no meaning, beauty or
inspiration is to waste time, effort and
wealth, To perpetuate some family love
in marble, granite or bronze with some
symbol of everlasting thought that is
inspiring and beautiful, to those who
come after, is truly a task the accomplish-
ment of which is worthy of the utmost
effort. To the former it 1s only necessary
to give passing thought as it is unworthy
of one’s effort to accomplish nothing,
although American cemeteries display an
unlimited number of meaningless pieces
of marble and granite.

There are, however, three basic
motives by which a memorial can be
designed to make it a worthy accomplish-

ment, These motives are symbolism,
inspiration and beauty.

SYMBOLISM

The first principle, that of symbolism,
is perhaps the most difficult for the de-
signer to handle. No two families of
people and no two individual persons of
the human race are alike. The worldly
accomplishments of families are, with
the exception of the family memorial,
merely temporary. In the course of

to a hundred years they become
extinct. The house they built becomes
old and in the due course of progress is
torn down; the social position they have
held disappears; the commercial enter-
prises they may have built change, and
50, as time rolls by and each individual
person or family passes into beyond,
nothing remains except the family me-
morial. It therefore, hecomes self-
evident that the memorial is the one
thing in perpetuity that is symbolic or
representative of the life or lives of these
to whom it is dedicated. Thus it cuan
be readily appreciated that to be worth
while the memorial must have some
accurate representation of the lives,
thoughts, deeds, failures or accomplish-
ments of the person or persons to whose
memory it is erected.

The task of the designer, in the ideal,
would therefore be to study collectively
in each family the lives of those to be
sKmbolized. He should be nimble of
thought and resourceful in imagination
in order to create new and appropriate
themes. Borrowing them, as he will,
from the past, he should repay the loan
with interest in order to maintain indi-
viduality, for obviously, if no two persons
or no two families are alike in their lives,
no two memorials that are duplicate in
design can truly symbolize two different
persons or two different families.

A designer of memorials often experi-
ences great difficulties in properly ac-
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quiring symbolism because of the re-
ticence and reserve of many people in
their negotiations. If the venture is to
be suceessful in this direction, it is neces-
sary for the client to give the designer
unlimited patience, complete confidence
and an extensive knowledge of the lives
of the people to be symbolized.

INSPIRATION

Leaving the subject of symbaolism and
moving forward to that of inspiration, it
will be found that this, the second task
of the designer, is a most fascinating one.
Art in cemeteries in America ranks very
low at the present time. The ugly, de-
caying and toppled over tombstones of
our older cemeteries, especially in the
rural districts, are anything but inspiring.
As one might gaze on them, the mind is
flooded with morbid and repulsive
thoughts and if one's loved ones are
interred there, these thoughts are of the
saddest nature and fraught with helpless-
ness and despair at parting with those
who are gone before. To be truly in-
spiring, the design of the memorial must
be such that it will lift the mind of the
observer up out of the depths of de-
pression into a finer and nobler concep-
tion of life, its meaning and its promise
of a greater and more wonderful future.

Here the skill of the designer has its
most fascinating scope. Hundreds of
themes of expression are at his command,
ranging from the subject of Gabriel and
the Resurrection, which in itsell gives
thought of everlasting life and reunion
with the loved ones after death, to the

simple, plain sarcophagus or sepulchre,
which gives relieved coneeption of the

protection of the remains from the wrath
of the elements. In studying the accom-
plishments of inspiration in the memoiral,
a knowledge of representations and their
meanings is of paramount importance,

BEAUTY

_ The third and last motive of the de-
sxﬁlifr is to obtain in his creations beauty.
This, perhaps, is the frailest motive of all
to the understanding of the layman. The
ability of the average American to know
and analyze beauty in art is not well de-
veloped. The American as a race is yet

too young. A study of the history of art
repeatedly unveils the fact that a finer
conception of beauty does not extensively
appear in a nation of people until that
nation })ams through its preliminm(?'
stages of organization and rises to solid-
ity. As a matter of fact, the greatest
development in art in a nation of people
comes during its period of decline rather
than during its period of rise.

The eye of the layman often is pleased
by the beauty of a memorial, but it would
be impossible for him to analyze the
principles of art involved that makes that
g‘articu!ar memorial p[easirtxﬁ to the eye.

here is no gmnr-g':lym _the fact that
beauty in a memorial is highly desirable
for it is closely akin to inspiration and
tends to have the same é)sychological
effect of elevating the mind to a nobler
conception of life and its meaning.
Beauty in a memorial becomes existent
by virtue of graceful lines and propor-
tions. The technical elements of beauty
are as follows: Unity, Duality, Variety
in Unity, Rhythmic Diminution, Radia-
tion and Trinity. These subjects have
been treated in detail in former issues of
DesicN Hints Magazine,

These same basie principles might be
a guide to judging the merits of an oil
{;amting as well as a memorial, an office

uilding, a eathedral or any other object
of artistic consideration.

Many people who start out to pur-
chase a memorial do not fully realize
the real and true thing that they are
doing but they seem to be only inspired
with the motive of copying established
custom. General conversation with the
client should be engaged in toward the
end of explaining to the client the various
thoughts contained in this article. To
those dealers who find it somewhat diffi-
cult to visit with their client along these
lines it is su that these thoughts
be embodied into form letters which can
be mailed to the client during the negotia-
tions for their memorial.

WANTED:

Salesmen for Middle West States,
Grewe Granite Co., St. Cloud, Minn.
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If mankind still has an appreciation
of beauty, if civilization preserves
inviolate the love of Kinship and
the desire to perpetuate memory,
then

Sunset Mahogany

Grewe's new Golden Red granite,
will act as its suitable expression.
In polish, in contrast and in general
all around excellence this new granite
will be the proper testimonial of de-
votion where taste dictates the finest.

Grewe Granite Company
St. Cloud, Minn.

.\'nﬂ yow saw it in DEsicy HINTS
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WriTres ror Dasioy Hines BY
Dr. Roy L. SMITH

The modern machinery of the law seems to be having the
effect of protecting the vicious from the virtuous.

The high-minded citizens of a community will organize,
spend their time and money, and elect superior representatives
to the state and national legislatures. These representatives will
pass wise and just laws. Then the public settles back with the
comfortable assurance that it is protected.

But the eriminal lawyer is abroad in the land and it is his
function to discover technicalities and loop-holes in the law by which
the offenders can escape justice.

Meanwhile, the eriminal sits in jail (or is released on bail)
and eats the candy and takes delight in the cut flowers that have
been poured into his cell by a mawkish and sentimental public
wh(}:se sympathies have been stirred by the story of a wife and baby
at home.

Delays, tponements, stays of sentence, paroles, appeals,
new trials ancfx:ta mndred other expedients are raised to prevent
him from serving a sentence. In the meantime the public loses
interest, witnesses disappear and the office of the prosecuting
attorney is crowded with cases.

A year or two of this sort of thing, perhaps a few short months
in jail at light labor, and the eriminal is free again, thankful for a
clever lawyer, a sentimental public with a short memory and a
pliable system of justice.

Allied with the criminal lawyer is the szrchiatrist who solemnly
assures us that the criminal played with teddy bears as a child, that
his beard did not develop until six months later than normal, and
that therefore he is, after all, not to blame for his criminal tendencies
but is a victim of arrested development.

The sentimental social enthusiast cries out for “‘a chance
to reform the criminal by putting him into a new and healthful
environment.”

All the time a virtuous public is waiting for justice and pro-
tection and getting it not.

The public has a stake in every criminal trial—a stake that
cannot be ignored no matter what may be the claims of the eriminal
on mercy. The virtuous have a right to expect protection from the
vicious. But the way our system is now working we seem to be

c: protecting the vicious from the virtuous. '

Y

~ Protecting the Vicious from the Virtuous
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The Same H1gh grade

Memorial Service

Because Melrose, with its extensive pro-
ductive facilities, has been engaged in
getting out one of the outstanding huild-
ing contracts of the year, the impression
has gone about that we are devoting our-
selves primarily or exclusively to this
grade of work.

This is entirely erroneous. Melrose is still rendering the same
high-grade memorial service that it has given in the past.

We have continued unceasing to maintain our creative and design department,
our complete service to the retail memorial trade and this is backed by a list of

granites that will fill the needs of the most diseriminating taste,

NITE CO. nwsora

Say you saw if in DeESiGN HINTS
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HAWLEY

Another practical, inexpensive memorial by DESIGN
HiINTS is the Hawley tablet. Modest, unassuming,
yet carrving in ornamentation a touch of richness
in harmony with the colorful varigated granite.

Photos in black and white
In natural colors

$

o

1 50
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RELTAIN

Simplicity of design, graceful lines and dignified
proportions of the Reltain Memorial illustrate again
that it is unnecessary to incur much extra expense
to produce a memorial out of the ordinary.

Photos ordered from DesiGN HiNts may be obtained in full color at $1 .50

Black and white photos 5
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An Open Letter To Those Whose Interests
Are In The Monument Industry

We Need One Another

The following open letter which, we think,
is pertinent and to the point, is written by
A. W. Kistenbroker, Jr,, of Chieago, secretary
of the Monument Dealers Protective Association,
The ideas contained in this letter are in accord
with those of Dusion Hints Never betore in
the hht.oxz,d of( this inc(tiiuat'ry has thsre bg‘g
greater n or practical co-operation. We
compliment Mr. Kistenbroker's and the associa-
tion he represents. The letter:

In a very large measure the ills to which our
industry is subject iz due to lack of confidence
which the severnl branches of the industry have
for one another. Each branch feels that another
is trying to benefit at its expense,

Nothing could be farther from the truth,
Let ue rather argue that each is dependent on
the other, and that when one branch of the
industry is successful the other must necessari
be also, The cer needs the retailer, He
needs the retall outlets because furnishing his
own outlets would be an investment of capital
far beyond his meuns. He needs the retailer
because the :gm lexities o} production  are
enough to tax the ingenuity of any organization
without adding those of the retu¥tcr.

Likewise, the retailer needs the producer.
He eannot produce as well and us cconomically
as the one who specializes in production. He
cannot produce and do justice to the distribution
of his merchandise. By that we mean the dis-
position to the *econsumer.”

Each one of these branches needs the Trade
Press. The producer to put his wares before
the retuiler, and the r to keep in touch
with the lutest ideas in designing, selling, and
the many other things which the constantly
wlert members of the press are continually pub-
lishing. In a similar way our friends furnishing
the supplies needed are slso necesssry.

Taking this much for fnnhd. and there is
little chance for debate, is it not better that we
all ﬁi together, coneentrate all our efforts along
well-directed lines and work for a greater,

healthier, and more successful monument in-
dustry?

We believe there is one method which will

gl far towards accomplishing this end. We
ieve that representatives of the various
brunches of the industry sitting in & round
table conference 0 much to erase the
petty difference und prejudices which exist in

our industry today. We believe that repre-
sentatives, men with authority to mould the
policies of their affilintions from the

quarriers of granite, marble, and stone, from the
rrodnnrs of monumentx of the various materials,

rom the retail dealers and their various organiza-
tions could and would formulate a scheme of

Action %nd palicy wheceby the in
S S L eI T SR 4 8

We believe that the time is here for such a
meeting, which for want of & better word we
have n “seminar.”  An ambitious ideal?
Surely, Impassible of consummation? Decidedly
not! Can we reach this ideal? No, but we ¢an
approach it; and if by concerted endeavor we
even slightly approach an ideal that effort will
not have been wasted,

Let us forget the animosity of the past;
that is over the dam and can no longer injure us.
Let us fi the selfish selfishness which dictates
that ull things must be for our personal benefit
with no thought for the other fellow, Let us
embrace a broader unselfish selfishness whereby
we realize that only by boosting the entire
industry can we get the most out of it individu-
glllzh Such sel ess 18 wholesome and justi-

The M. D, P. A. has discussed this plun with
representatives of the various branches ot the
industry who admit there Is merit in the plan
and that with the prope wlrit and cooperation
much can be upecteg. e have not the ex-
haltad sense of ego to believe that we alone can

t over successtully a plan of such magnitude.

ut someone must start each movement, and
the combined efforts of all our friends in the
industry can and will put it over.

Let us hear from all of you, no matter what
part you play in the industry, with ideas,
or suggestions. We shall need all the
can get, and we want it from the quarriers,
producers, reta supply houses, the press,
and our good friends, the knights of the grip.
With the ideas of all of us at d surely some
program can be formulated whereby the industry
can be elevated, step by step, from its present
slough of despondency.

Yours truly,

Monument Dealers Protective Ass'n.
A. W. Kistenbroker, Jr,,
Executive Secretary,

’
p we
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Luckemeyer, St. John's Athlete,
Ends U. Work

The last issue of the St. John's
Record, official newspaper of St. John's
University, carried an interesting ac-
count of the graduation of August
Luckemeyer, son of Mrs. John Luck-
emeyer, Sr., of St. Cloud, who finished
his studies at the University the last
semester and has returned to St. Cloud
to take a position with the Royal Granite
Co. He was a student of high scholastie
ability, finishing the four-year course in
three and one-hall years. The Record
clipping is as follows:

“August Luckemeyer, better known
as ‘Lucky’, ends his long and successful
career at St. John's with the semester
about to close. Despite his other ac-
tivities—among others, football and the
business management of the Sagatagan
—he has succeeded in the course of
three and one-half years to garner
enough credits and more than enough
honor points to be graduated, and he is
leaving at this time because a good
position iz beckoning him earnestly to
start at once,

““He was graduated from the College
Preparatory here in 1930. Most of the

ublicity that ‘Lucky’' received came to

im on account of his prowess on the
football field. He won positions on var-
ious All-State teams during the last
three campaigns. The students, how-
ever, will remember him for his kindly
and modest disposition.”

Mr. Luckemeyer's father, the late
John Luckemeyver Sr., was one of the
pioneers in the granite industry in this
community. He was one of the founders
of the present Melrose Granite Co., and
president of the Royal Granite Co. at
the time of his death. August is one of
the directors of the Royal Granite Co.,
of which his mother is president.

L I
Joe—~What caused the explosion on
Cy's farm the other day?

Henrg—l-!e fed a chicken some “Lay
‘em or Bust" feed and it turned out to be
a rooster.—Capper's Weekly.

To THE TRADE PRESS:

The Executive Committee of the Me-
morial Craftsmen of America has selected
as the place of meeting for the 29th
Annual Convention the Stevens Hotel in
Chicago. The dates selected for the
meetin%are August 14, 15, 16, and 17,
1934. The World'’s Fair will be in session
during this period, which will furnish an
added attraction for monument dealers
to come to Chicago.

The association is at present prepar-
§ni floor LKlans of the exhibit space. It
is hoped that these will be completed very
shortly so that an invitation can be ex-
t.e:deg to the wholesalers to exhibit.

Very sincerely yours,
Memorial Craftsmen of America,
Lester E. Harris,

Executive Secretary.

LR A

MEMORIAL CRAFTSMEN OF
AMERICA, INc.

ANNOUNCEMENT

After May 1st the offices of this as-
sociation will be located in the down-
town distriet of the city in the London
Guarantee & Accident Building at 360
North Michigan Avenue. We will oceupy
Suite 714. Our rew telephone numkber is
Central 9504.

We hope you will visit us in our new
quarters. A room of this suite is being
reserved for the use of visiting members
of the industry. Let this be your office
when in the city. We wish to meet you
personally and to be helpful to you.

Chauneey G. Austin,
Executive Secretary.

HI-TEST SAND BLAST

S-A-N-D | CreaneR

COARSER - HARDER
CLEANER

TAMMS SILICA CO.

MINES & MILS JIB N, LASALLE ST
TAMME-OTTOWA CHICAGO, ILL

STAINS -RUST.-GRIME
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Memorial Contracting

Bill of Sale

SMITH MONUMENT COMPANY

1934
1. KNOW ALL MEN BY THESE PRESENTS that the SMITH MONUMENT
COMPANY, a corporation of lllinois with principal offices in the City of Chicago
in consideration of the UM o6 ciomiiiins ¢ e . . ),
the receipt of which is hereby acknowledged and the further sum of _
$ ) evidenced by note for the balance,
the recexpt of which is hewby acknowledged does h?rte;:sy ti sell and transfer unto
..... L 0 R A A D
State of __a certain cemetery memorial described as
follows:

2.  TO HAVE AND TO HOLD the said memorial to the said grantee and said
grantees executors, administrators and assigns to hold for their own use and behoof
forever, and the said SmiTH MONUMENT COMPANY, hereby covenants with the grant-
ees that it is the lawful owner of the said memonal and that said memorial 1s free
from all encumbrances and that the Smith Monument Company has a good right
to sell the memorial as aforesaid, and it will warrant and defend the said memorial
for and in behalf of the said grantee or the executors, administrators and assigns of
Lhe said tee against the lawful claims and demands of all persons whomsoever.
3. tgm days after the date hereof the SMITH MONUMENT
COMPANY will cause said memorial to be erected on the cemetery property of the
grantee in the cemetery of _in the City of :
State of ‘without further cost to the grantee.
4. IN WITNESS WHEREOF the SMiTH MONUMENT COMPANY has caused this
statement to be executed by its proper agent thereunto lawftél‘iy authorized this

............................ _day of
gayment on Account SBMITH MONUMENT COMPANY
X
(Perforate this line to detach)

........ _after date, for value received I
promlse to pay to the order of the SMITH MONUMENT COMPANY, a corporation,
....... ; dollars %5. ) with
interest at six per cent (6 o) per annum after matm'lt[\)Y until paid, and to secure the
payment of said amount I herebv authorize, irrevocably any attorney of any court
of record to appear for me in such court, in term time or vacation at any time here-
after, and to confess judgment without process for such amount as may appear
to be unpaid hereon together with costs and attorney’s fees of twenty per cent
(209, of the principal hereof, and to waive and release all errors which may inter-
vene in any proceedings, and fo consent to immediate execution upon such judgment
hereby ratxfymg all that my said attorney may do by virtue hereof.
BANK NAME
STREET R
Crry ) :

The above contract, made up in pads of 100 in duplicate, with blank lines for both
the dealer and client's name, can be obtained from Design Hints at moderate cost.
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“What other type of letter could be used and how

will it look when carved in granite?”

ABCD(ﬂEF

I

V Th &oLe |

THis QuesTION will never find you unprepared if you have the above

Lettering Guide. This guide shows a phomgrnphu reproduction

of sixteen different ways of finishing letters in granite, a3 well as

the five styles in major use,

From it your clients can select the letter and finish best suited to

their tastes.

Put one in the hands of each salesman. They are reasonably priced
. T5¢ for the 11x14 size. A 20x24 enlargement for your office or

showroom . . . $2.00.
...« FREE 5 ;.

One 20x24 enlargement with each cash order
for one dozen regular size photog of this lettering
sheet.

|| DESIGN HINTS - - - St Cloud, Minnesota \'
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BEAUTY

that Survives

LIBERTY MEMORIALS are modern
enough to satisfy the modern demand
and classie enough to survive in beauty
5”3(! constant S(’l‘\'i('(‘ i" ages Lo come,

Liberty designs are fitted to a wide
array of Liberty granites, in many
colors.

Liberty Granite Co.
St. Cloud, Minn.

Say you saw it in DESIGN HINTS




Here is the Book for YOU.....

Whether you do your own drafting or
not....You need this book.

In it you will find the answer to every
design problem, be it the symbolism of
some particular ornamentation...a technical
point of perspective layout, mausoleum con-
struction, or what you will

From cover to cover it contains fully
illustrated articles on mausoleum and
memorial design and rendering, invaluable
to yourself as well as to the men in your
plant.

You owe everybody anyhow, why not
pay yourself first?....for you certainly owe
it to yourself to have this book on your
desk. Order a copy or two from Design
Hints Now! $10.00 will bring it to you
postpaid.

DESIGN HINTS

Fritz-Cross Bldg.
ST. CLOUD, MINN.







