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Lightening Speed!

Your last minute customers demand it. Take the
order without worrv—Melrose always has an im-
mense stock of staple sizes ready for shipment as 20on
as your order is received.

aadaia 1At S el SRl T D TRl R T S LT[l el B et 12 g

We anticipate your Decoration Day rush and
vour lagging customers’ demands.
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Take Advantage of MELROSE SERVICE!
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cMelrose Granite Company?

St. Cloud, Minn.
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| Irresistible Beauty

The Muagnetic Force that draws
your customers;

That keeps them ever proud of
and pleased with their selection
of this exceptional granite;

That causes these customers to
direct others to your door;

That i= in itself finest evidence
of exclusive taste;

Genuine That builds future business;
New Westerly l That gives you grutifyin:,: know-
. edge that your work stands out in
Granite bold relief ns THE BEST,

These are only u few off-hand considerations that should cause you to
write us at once for our sizes and prices on this New Westerly Granite
Company Exclusive Design

New Westerly Granite Company
Milford, New Hampshire

Proprietors of the famous Smith Granite Quarry of Milford, N. H.
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Dealer Protection

We give you exclusive territory rights on this benu-
tiful Mahogany granite. No customer cun tell yvou
that your competitor will furnish it at a lower price
because you are the only one who can sell it in vour
own territory. Make your own retail price and get it
with our exclusive territory protection.

Our Certificate of Warranty giins vour customer
satisfaction.

Let us quote vou on the beautiful design above.

Quarriers N ][ I R Hunter’

and U EN \"S, M ahoguns ¥

Manufacturers Memorials
ILBANK . S.D.
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ROBERT HUNTER

Milbank, South Dakota
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ers the Grewe Granite Company grows, The secret is

in

Grewe customer is always a satisfied customer. Your
trade will be equally well pleased with you if vou
supply it with

design for yvour spring trade.

REWE
gANITE WHOLESALE EXCLUSIVELY
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A Spring Suggestion
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With a constantly growing list of satisfied custom-

giving our customers the best of evervthing. A
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Grewe Built Memorials

Write for quotations on this beautiful, new Grewe

Grewe Granite Co. Gpanen

ANDBLAST
ERVICE
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St. Cloud, Minn.
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REX—Means King

In kingly fashion to owr court of business
we welcome potentates and diplomats of com-

merce in

the retail field. Our guard of honor—

—your gquard—s our personnel of skilled
craftsmen to escort you to the kingdom of

business

SUCCESS,

Chur coat of arm and seal are one—the

word REX

This symbol is your guarantee. Let us assist

jyou.

Rex Granite Companyv
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St. Cloud, Minn.
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Boy, Dat Midnight Blonde
Granite Am It!

(Copyright)

Fo' a shine what is a shine an’
a contras’ what does contras’

always specify

Peerless Black Granite

Peerless Granite Company
Little Falls, Minn,
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There's Just This Much About It—
R For quality in granite and workman- =
Superlor Red ship vou need look no further. If we :
can't please you in every respect—and =

and help you make money—then it can’t be =

. done! 3
Superlor Gfa!) Write us today for sizes and prices on £
the Pence memorial. d

—

Granite City? Granite Company®
The eAhlprens 2

St. Cloud, eMinnesota

UL LN i -.

Say you saw it in DESIGN HINTS







DESIGN HINTS 9

G. A, NICHOLS, Editor

‘DESIGN HINTS

FOR <sMEMORIAL CRAFTSMEN

Published eMonthly® at St. Clond, cMinnesota
HASLAM & NICHOLS. Puablishers

‘DAN 'B. HASLAM, Memar ial Des'ner

a

G. A NICHOLS

It will be interesting to our
readers and advertisers to know
that an addition has been made to
the institution of Design Hints
through a partnership agreement
between Mr. Dan B. Haslam and
Mr. Gi. A. Nichols. The purpose of
the expansion it to make possible
constant improvement in the publi-
tion and to render to the monu-
mental trade and industry and
allied fields more efficient and
& higher type of service. In addi-
tion to the publication itself every
effort will be made to render such
other service as is possible. Many
of the direct mail advertising fold-
ers, such s the one headed ‘Mem-
orinls’ enclosed with the February
issue of Design Hints are bringing
inercased volume to the retailers
who are now using them.

Under the new arrangement Mr.
Haslam will be in complete charge
of the art side of the business and
can devote all of his time to de-
signing and related art work. Mr.

&

DAN B, HASLAM

Nichols, who has been a contrib-
utor through the Observer Column
from its beginning, will edit the
magazine and take charge of the
advertising and  business end of
the partnership.

Dan, of course, needs po intro-
duction. If there were any points
on the continent of North Ameriea
where the product of his pen and
brush was not known prior to the
advent of Design Hints some
twenty months ago, his successful
lnunching and guiding of this pub-
lication has since established him
permanently  with the memorial
trade. He enjoys the reputation of
being a producer of the class of
designs most. in  demand in the
avernge retail field. He realizes
that the design is the basis of
every memorial order and he
promises to live up to that reputa-
tion. He is now in better position
to do it than ever before, He is
justly proud that his business which

(Continued on jage 23)
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Monumental Drawing and
Lettering

A SIMPLE AND QUICK METHOD OF MAKING LARGE
DRAWINGS FROM SMALL PHOTOS

By Dun B. Haslam

In keeping with the policy of
Design Hints to divulge “tricks of
the trade” in connection with draw-
ing instruction we are illustrating
in this article a quick method of
making enlurgements from small
photos or drawings. The method as
explained i most simple and one
that will enable anyone to produce
satisfactory results, Of course, one
must have some drawing ability if
lettering or ornamentation is to be
ghown in the enlargement but even
such details if properly outlined in
the form of squares or rectangles
on the small drawing are easily
handled by carrying lines from the
established points on the outlined
details to the proper position in the
enlargement. Thiz will be explained
later in the article.

We will suppose that we have a
small photograph of & monument
as shown in Fig. 1 and marked
Original, of which there is to be a
large drawing made. The small pho-
tograph is first place squarely on
the drawing board and held in
position with thumb tacks. It is
absolutly necessary that the photo
be placed squarely on the board.
It must not tip either to the right
or left.

We must now find a point exact-
ly in the center of the memorial
from which all enlargement points
are measured. So as to be sure of
this center point we construct a
rectangle around the memorial so

that its lines touch the extreme out-
side points of the memorial, In
Fig. 1 it will be noted that the top
line of the rectangle touches the
Point. . on the memorial; the
lower line, Point R; while the two
vertieals touch Points L and M on
the left and P and S on the right
or extreme outside lines of the base.
The horizontal lines are made by
using the T-square from the edge
of drawing bourd and the vertical
lines with the T-square and Tri-
angle so that the rectangle will be
true in form. We have indicated
the corners of the rectangle by
numbers, 1, 2, 3, and 4. Diagonal
lines are then drawn from corners
1 to 4 and 2 10 3. Where these lines
intersect a center point is estab-
lished indieated by Point X in Fig.
1 on the originnl drawing. All
measurements are made from this
Point X and unless it is located in
the exact conter of the memorial as
explained, it will be impossible to
make a true enlargement of the
original,

So that further procedure may be
more clearly explained we have in-
dicated each corner of the original
drawing by letters A to S,

Now with the use of the triangle,
rule or any instrument that will
enable you to draw a straight line,
direct lines from Peoint X to and
bevond every corner in the orig-
inal photo or drawing. The length

(Continued on pige 20)
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Monumental Shades and
Shadow

By joromc Aske
ARTICLE 11.

The method of shadow delini-
ation with which we are about to
deal in the present article, reduces
the problem of shadow projection
to 1= ultimate degree of simplicity.
On first thought this is contrary to
the text of the last chapter, but
it must be remembered that the
so called “conventional ray” (Ray
Z-Fig. 1 Article 1) is cast down-
ward, outward and to the right.
From this it =hould be concluded
that the ray dealt with in the in-
troductory article is not to be used
in practice, and that it was demon-
strated for the sole purpose of
simplifying the use of the standard
Ray Z, which is directed on an ad-
ditiona] angle of 45" backward of
the object casting the shadow. The
backward direction of the Ray Z
assumes a front plane upon which
the shadow is cast.

To throw the shadow of the
trinngle A-B-C (Fig. 5), construct
the front and side elevations of the
object as shown. The shadow points
of the form are located forward
from the plane (side eclevation)
upon which the shadow is thrown.
To cast the shadow project the
points A1-C1 downward and to the
right angles of 45" to the points
where they meet the plane at A2-
C2 respectively. Bl is on the line
with C1. Similarly draw the 45°
lines AM-CN-BL. By carrying the
point A2 to the right until it meets
the line AM at As, and by treating

C2 (and, therefore, B2) in the same
way, with respeet to the lines CN-
BL, the three points As-Bs and
Cs which determine the shadow
outlines of the triangle are ob-
tained,

From this example it becomes
obvious that when the shadow is
enst on an ideal front plane, the
shadow 1s a simple oblique pro-
jection of the object casting it, for
the fact that only 45" angles are
involved eliminates any necessity
for considering *‘lengthening” and
“shortening” shadows. This is one
of the main reasons for construct-
ing the Ray Z on angles of the de-
gree used.

Figure 6 shows the shadow of
the same object thrown on a broken
surface, In this case it is necessary
to find the points D-E on the front
elevation by working from E2 to
El and thén to the points just
mentioned.

The method of casting the plan
of n shadow thrown by an object in
the path of the Ray Z is shown
in Fig. 7. The eclevation of the
triangle A-B-C resting on  the
ground plane is projected to its
plan B-A-C. Convential 45" lines
are directed from the shadow
points  A-(B-C) to the ground
plane. Note that the points B-C
are normally on the ground plane
and. therefore, cannot be and need
not be projected. To continue, draw
the 45" line A1-M. The shadow
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3,

point As i= determined by drawing
the line A2-As which is perpendic-
ular with the ground plane. Bl-
C1 correspond to the points B-C' on
the ground plane and consequent-
Iy determine that line of the sha-
dow.

The Urns shown in the various
figures are used here to demon-
strate the drawing of shadow
lines of curved objects according to
the svatem just considered. The

Urns in Figs. 1 and 2 are not treat-
¢d properly according to the theory
of the Ray Z since the shadow
points used are drawn from the
simplest corresponding outlines of
the front and side elevations, the
point=  of tangency of the sun’s
ravs being disregarded for the
reason that the methods of finding
the points of tangency have not
vet been treated, and, if mentioned

(Continued on page 21)
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THE OBSERVER

By G. A. NICHOLS

In the issues of July and August
last year the subject of profit was
dwelt upon at some length, The
economic  explanation  already
given might be reviewed in con-
sidering the present writing and it
would be well to look in the fut-
ure to the matter of costs and book
records of details of your business
because these things are as closely
related to profit as the nose is to
the face, A knowledge of cost must
precede an intelligent understand-
ing of selling price. With the proper
selling price there is profit; with
a selling price too low there is
either no profit at all or else there
is actual loss sustained. In this
writing the selling price is given
the place of prominence.

Any dealer who knows his costs
and knows the difference between
pure profit and actual charges
against doing business should have
no difficulty in determining upon
a fair selling price. Bear in mind
throughout. that no profit 1= made
until all charges against sales have
been figured; a mere return of
these charges does in no sense con-
stitute a profit. Profit is distinet
and separate from these items; it
must be a return over and above
them. A salary for a proprictor's
;ervices is an expense, not a pro-

t.

Percentages are sometimes hard
to understand; they are too ab-
stract. Figures at all times are
more readily understood beesuse
they are concrete, When one un-
derstands the sources of cost fig-

ures then percentages applied to
selling prices tuke on more definite
meaning. Mention is made of this
point because in the past percent-
ages have been used in a more or
less arbitrary manner in this con-
nection. Because of this fact the
Observer was  deeply  impressed
with & comprehensive presentation
of the question of =elling price in
the retail memorial field, given by
Mr. John K. Batchelder of Dixon,
Illinois before several state con-
ventions this year. Mr. Batehelder
has kindly furnished facts based on
A survey covering numerous retail-
ers with whom he is well acquaint-
ed and who gave only actual facts
reluting to their respective busi-
ne=ses in confidence. The source of
hiz information has been disclosed
to no one. The following schedule
of figures is used as an hypotheti-
cal case. There is room for eriti-
cism because many of the expense
items are far too low considering
the volume of business done and
because many legitimate and
neeessary items are omitted. In
other words, the business in ques-
tion has been given the benefit of
the doubt all the way through,
Think what the result would be if
accurate accounting records were
kept and all costs figured as high
as they should be, to say nothing
of the omissions!

“Suppose a dealer has a $12.-
000.00 stock and desire to keep
hiz inventory at about that point.
In 1926 he does a $25,000.00 vol-
ume of business and collects the
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full amount. Let us arbitrarily say
that he is entitled to at least 10%
of this figure as profit, allowing all
the rest of this income to be used
to defray the expense of doing

business. What is the relation be-
tween this aggregate sales price
and the aggregate quarry cost
price?”

INCOME FROM SALES: £25,000.00

109% of Income deducted as PROFIT 2,500.00
TOTAL AVAILABLE for operation, Mdse., ete. . $22500.00
AMOUNTS PAID OUT DURING YEAR:

Mechanie's Salary (one many . $2000.00

Extra Labor, Setter and ete. RSOSSNt (i X 1}

Salary to Propmetor ... — 2,50000'

Commissions (20% on $10,000. 1) T 2,000.00

Heat, Light, Power, Tools, Office Supplies. l)es:gns

Poetage, Tel. and ete. 750.00

Proprietor's Automobile Expenses e ¢ K000

Truck Expenses or Drayage . 50000

Rent (or return on property invest.) . 400,00

e e 300.00

Foundation Expense 900.00

Freight Bills C1,000.00  11,650.00
BALANCE TO PAY COST OF MDSE, AT QUARRY $10,850.00

“Under conditions as stated
above the quarry eost would have
to be multiplied by about two and
one-half to yield the income from
sales stated. But consider only o
few obvious ommissions: Interest
on the investment which amounts
to $720.00 in the case of a $12-
000.00 stock and money worth 6% ;
Insurance; Taxes; Advertising;
Donstions; Association Dues and
other Business men's club  dues;
Deprecintion; and Bad Debts. 1f
all these items were figured in—
as they should be along with ex-
penses  listed above—the result
would be a figure so small with
which to buy merchandise that it
is doubtful whether a selling price
based on three times the quarry
cost would yield o profit.”

Mr. Batchelder submitted figures

on a specific business in which the
total returns from sales equaled
three times the total quarry cost,
vet that proprietor declared him-
self that his business had not net-
e Iim o profit in 1925,

In the hypothetical case above
there is room for much discussion
on relative figures and specific ex-
pense items. For instance, it is
reasonable to suppose that expenses
for cutter and setter are low in re-
Intion to the volume of work turn-
ed out. The =supposition is that the

proprietor did over half of his own
selling. Hiz own profit is actually
$500.00 less than he would have
paid a salesman had such salesman
sold this merchandizo  for him.
Where is his reward for the risk
and enterprise? It is shown that

(Continued on page 21)
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MILTON

The Milton Design shows a novel

treatment of

ornament that is practical, attractive and distinetly

modern. The incised lines serve a threefold purpose

in their support of omament, thereby

ereating not

only a pilaster effect but a panel for the family name

a= well.

Please write to the maunufacturers Hsted In Deslgn Hints for slzes

and prices on th designs shiown on these

.'Hh HEn

WO pages
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FLINT

Sandblast treatment of ornament is again displayed
m the Flint design, If simplicity is the kevnote of
modern trend in design this work should appeal to
the most exacting buver, Note the graceful curve to
the hammered top, decidedly new and unusually in-
teresting.

Heautiful 11x14 photographs of the designs shown on these two phages, will
be furnixhed by Design Hints for 780 each

TR
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GRANITE MEN MEET

At the regular annual meeting
of the Northwestern Granite Manu-
facturers Association held in St.
Cloud on Friday, March 5, the fol-
lowing officers were elected for the
ensuing vear:

PRESIDENT: Arthur V. Ahl-
gren, Seeretary of the Granite City
Granite Company. FIRST VICE
PRESIDENT: John Campbell,
Secretary of the North Star Gran-
ite Corporation, SECOND VICE
PRESIDENT: (George Simmers,
partner in the firm of A. M. Sim-
mers & Sons. SECRETARY: C. J.
Hemberger, Viee President of the
Roval Granite Company, TREAS-
URER: Alex Simmers, of the firm
of A. M. Simmers & Sons,

The retiring officers were Presi-
dent: Olaf Friek, who has held
that office for the past three years.
He was given a vote of thanks for
his creditable administration of
the affairs of the association
during his tenure of office. Secre-
tary: Arthur V. Ahlgren. First Vice
President: C. J. Hemberger. Second
Viee President: John Campbell.

A letter written to  Design
Hints by the new secretary fol-
lowing the meeting states in part
as follows: “The association has
approximately one hundred per
cent membership of  the active
manufacturers  in  the St Cloud
district, I might report that the St.
Cloud district is enjoying a flour-

" ishing business and that the pros-
pects for the balance of the year
are very encouraging.”

GRANITE CHIPS

BUSINESS SOLD

January 1926 witnessed the pass-
ing of another of the oldest retail
memorial  firms  in the stute of
Iowa. The business established in

1860 and operated in Ottumwa ever
since, under the name of M. B.
Root and Son, has been purchased
by the New England Granite
Works of that city. In 1891 the
business was taken over by Mr.
F. L. Root, son of the founder, but
the original firm name continued
in use to the end. At the time of
the recent transfer this was the
oldest firm in the city. The stock
has been removed to the premises
of the New England Granite
Works.

The closing of the doors of M.
B. Root & Son marks the end of
two fruitful and well rounded
carcers in the business and the
many hundreds of memorials ereet-
ed by that firm in the period of
66 years remain as memorials to
the untiring effort and progressive
spirit of the father, now deceased,
and the son, Design Hints
joins with the host of friends of
Mr. F. L. Root in wishing him
happiness and contentment i his
retirement and well merited rest
from the strain of active business.

The New England Granite Works
is a progressive institution with
branches in Pella and Knoxville.
The Ottumwa branch is under the
management of Mr. A. DeLano.
“Art”, as we know Mr. DeLano,
is too modest to say that this ex-
{mnsion of his firm is simply a
walthy sign of business growth.
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For over 30 years the North-
eastern Town Memorial Co., Mo-
nona, lowa, shown above, has
been rendering the highest tyvpe of
service to its patrons.  The above
cut 1= an example of a well ar-
range  out-door display. Flood-
lights on the left side of the build-
ing light up the display platform
and make it more prominent at
night than it 15 in the light of day.

Mr. Briar is capitalizing the op-
portunity offered by the sandblust
m giving his memorials striking
individuality. This i an institution
of which the owner might well be
proud, Inside are modern offices
and a beautiful consultation room.
The latter is shown in eut below,
This room is unsurpassed in beauty

and dignity as a place in which to
bring a prospect for the study of
commemorative art. The spell of
the place is truly impressive, the
atmosphere of quiet refinement is
ideal to put the memorial prospect
into a receptive mood and to im-
press him with the scope of the
field of memorial art, Here is op-
portunity to give feeling tone to
the appeal in o sales talk.

In addition to his sales efforts
in the studio and in the field, Mr.
Briar carries on an effective direct
mail advertising campaign that is
in keeping with the dignity and
progressive spirit of his establish-
ment. He is deserving of the pro-
gress and success he iz making
through his up-to-date methods.
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MONUMENTAL DRAWING
AND LETTERING

(Continued 10)
of these fines i determined by the

size desired for the enlarged copy.
In our example we have enlarged
the original two times and three
times, A pin placed in the paper at
Point X, =0 that straight edge
may rest against it while drawing
lines through the corners, will en-
able the draftsman to handle this
part of the matter quickly and ae-
curately. It is necessary that these
lines be drawn accurately because
all points for the enlarged copy
are estublished on them from Point
X. It will be noted that there are
eighteen points on  our original
drawing, hence eighteen lines drawn
through these points from X.

Points for the enlarged copy are
all loeated with dividers. We pre-
sume that the student will know
what is meant by the term dividers.
These are drafting instruments
like compasses except that there
is a sharp metallic point in place
of the pencil.

The desired size of the enlarge-
ment being about determined we
start by first placing one point of
the dividers in X and as we draw
from the top down, the other point
of the dividers in corner A of the
original. If the enlarged copy is to
be twice the size of the original a
point is loeated on the line drawn
from X through Corner A so that
it will be twice the distance from
X to A in the original. If the copy
is to be three times the original
this point will be located three
times the distance from X to A in
the original, and =0 on through the
other corners. Be sure that all
measurements  are  made  from

Point X to the corners of the orig-
inal before attempting to locate
points on the lines through the cor-
ners for the enlarged copy.

An exact enlarged copy of the
original is then obtained by draw-
ing connecting lines between these
established points for the enlarge-
ment.,

Details of ornament unless
square in form should be squarely
outlined before an attempt 15 made
to reproduce them in enlarged
form. For example, if a wreath
were shown at the top of the die in
the original sketeh it would be best
to outhine it in the form of & square
or rectangle and then direct lines
from X to and through the corners
of the outline. The same form
would be reproduced in the enlarg-
ed copy and details drawn in ac-
cordingly.

In making drawings to be repro-
duced by mechanical processes
such as for half-tone plates, zine-
cuts, and ete., the proportions of
the design are determined by the
size of the printed surface, but the
size of the drawing may be such as
best suits the draftsman. If the
drawing is to be reduced, and this
i= very often the case because it is
usually easier to draw large rather
than =mall, the draftsman must
first decide on the amount of re-
duction. A reduction of height or
width by one-third is the usual
amount,

Fig. 2 illustrates a method used
by the writer in all drawing for re-
production. A rectangle the size of
the finished plate is first drawn in
the lower left hand corner of the
paper. Now draw n diagonal line
from the lower left hand corner
through the upper right hand cor-
ner of this panel, extending it be-
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vond the smull panel boundaries,
By taking various points on the
diagonul, panels of any height or
width but still of the proper pro-
portions may be obtained,

Fig. 3 illustrates a  method of
making an enlargement of a small
photo by triangulation. Very light
lines are drawn through the photo
as shown by the panel in lower left
hand corner. The area of this
panel is enlarged as explained in
Fig. 2 and necessary construction
lines filled in the saume as shown
in the small panel. These lines
should be made as lightly as is

possible because they must be
ernsedd before the drawing is com-
pleted.

The beginner will experience
some difficulty with work as shown
in Fig. 3. So that he may not be-
come discouraged it is advisable for
him to try only the most simple
subjects for awhile or until he
becomes quite proficient in the art
of freehand drawing. Remember at
all times that it is better to draw
a simple subject well than a diffi-
cult one poorly. Do not attempt to
draw o mausoleum until you ecan
d?lf a hickey marker and draw it
w

MONUMENTAL SHADES
AND SHADOWS

(Continued from puge 13)
casually in connection with the
solution of a problem, would con-
fuse rather than enlighten, In Fig,
7 the shadow points  have been
drawn from the proper line of
tangency of the illuminating rays.
The subject just mentioned in
passing, will be treated fully in the
third article of this series.

THE OBSERVER

AContinued from page 15)
he paid a commission of 20% on

two fifths of his total volume of
sales, It is to be borne in mind that
with all obvious omissions and
ridiculously low expense items for
granted—in other words, giving the
business the benefit of the doubt in
the matter of costs in order to
avoid staggering figures—the above
profit iz the result when the retail
price was about two and one-half
times the quarry cost. No merchant
can get rich on this procedure.

A monument purchased for
$100.00 f. 0. b. cars st quarry and
sold for $250.00 does not yield a
profit of $150.00 as is sometimes
supposed. On the above busis with
apparently low expense items fig-
ured, the profit would be only
$25.00. 1f all costs were figured on
a fair basis this selling price would
yvield no profit at all. The propri-
etor would be compensated for his
time and service but would have
no actual profit for his risk in
business. The logical sclling price
should be $300.00 to yield a profit
in the neighborhiood of ten per
cent.,

Too often there is a tendency to
figure only in terms of quarry cost
as the whole cost on any sale. The
items of expense above listed are
not apparent and it is a difficult
thing to distribute these items in

proportion among individ-
ual sales. Until such time as a
uniform cost svstem 1= worked out
and adopted by the craft the saf-
est thing to do is to recognize the
fact that such items of cost do exist

and prepare for them by using a
high enough multiplier on the
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quarry cost to insure a profit. It
would surprise many a merchant
if he were to have down in black
and white the actual cost of do-
ing business, 3

The story told by the figures
submitted is in comprehensive
form and the argument is convine-
ing. 1t will bear study and thought.
In the case of some dealers it was
suggested by Mr. Batchelder that
it scems to be a matter of not
caring rather than one of not know-
ing. He illustrated his point very
effectively by the following story:

“Sambo bought a mule from
Rastus with a warranty that the
animal was sound in every respeot.

Vext day the mule while grazing
in Sam's pasture apparently de-
liberately walked over the edge
of n jagged preeipice and met in-
stant death before Sam's very
eves. In a frenzy Sam rushed to
Rastus to inform the latter that
the deal was a fraud because the
mule was stone blind. Rastus
coolly replied: “Why man, dat
mule ain't blind, he jes don' give
a damn.”

In the memorial business whether
it is a4 case of not caring or not
knowing. the “mule is close to the
precipice.” Yet, in looking around
our own towns and cities how many
merchants in other lines struggle
and slave for years and years and
have =o little to show for their
effort as the majority of memorial
dealers?

Show me the man who does not
make mistakes and T will show yvou
a dead one. There is a wonderful
amount of sotisfaction in making
a good mistake and then correct-

TWO FIRM CHANGES

We have just been informed of
u change in two well known firms
in Duluth, Minnesota. Mr. Ben
Greene of the Greene-Grignon
Granite Company has purchased
the interest of Mr. Grignon of that
firm. Mr. Grignon has purchased
the interest of the A, M. Peter-
son Granite Company, also of
Duluth. We understand that Mr.
Peterson =old out because of ill
health, and that it is pot his in-
tention to engage in the memorial
business on the west coast, where
he will locate shortly.

America’s greatest undeveloped
resource 18 the odd-looking spher-
oidal knob attached to the upper
end of the spinal column of each
of its citizens.
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g St. Cloud Iron B
-~ Works Co.

St. Cloud, Minn.

N. W. representatives
for the celebrated
Dallett Company Pneu-

matic Tools.

Manufacturers of
Polishing Machines,
Polishing Wheels,
Surfacing Frames,
Cranes.
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EDITORIAL

(Continued from page 0.)
was a one-man affair a year ago
now requires the full time of three.

“Nie" brings to the partnership
with him n wide acquaintance with
the memorial trade in the middle
west where he has been truveling
for the past few years for the
Melrose Granite Company. His
knowledge of the business and his
education and training fit him for
his end of the work. He will still be
in close contaot with his host of
friends on the territory.

It i= hoped that the new combi-
nstion will be ideal for the ad-
vancement of the publication and
the increase in service to Design
Hints readers and advertisers,

CONTEST NOTE

Owing to the fact that no de-
finite closing date was given for
the 81000 prize letter contest
started in the February issue and
that letters continue to come in, as
8 matter of fairness to all who
enter we are keeping the contest
open until April 15, All letters
must be in our office by that date.

Some dandies have been received
and the judges will have a difficult
time selecting only one best letter.
All are good and show considerable
thought on the awkward sales sit-
ustion. It is hoped that we shall be
able to print all or parts of some
that are not fortunate enough to
win the $10.00, at some future
time. The winning letter will be
printed in the April issue of De-
sign Hints.

Who overcomes by force hath
overcome but half his foe.

TR s ®

] Our New
:
!
:

Catalog

business of making or furn-
ishing monuments. Send for
vour copy today—iree on re-
fquest, '

Trow & Holden
Company
Barre, Vermont

Stone Working Tools and

2
is just off the press, It is es- -
sential to evervbody in the
Supplies g
3
L

>
>
g '

We have the largest lathe :
in the world.

Perfect workmanship guar-
anteed. g

JOHN CLARK (0.

ROCKVILLE, MINN.

(STER TR

Chicago Representative:

E. C. WILLISON,
Monadnock Building,
Chicago, Il

E
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Say you saw it in DESIGN HINTS
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BEAUTIFUL CATALOG
AVAILABLE

Trow & Holden Company of
Barre, Vermont have just issued
an exquisitely finished, bound vol-
ume in the way of their latest
Catalog No.7. The book is in-
valuable as a ready reference for
the busy man who needs informa-
tion on stone working tools and
supplies. Half tone cuts illustrate
perfectly the hundreds of items
listed, Prices accompany descrip-
tions. A valuable table giving
weight and strength of hand made
dredge chains and hook sizes, a
table giving weight per lineal foot
in bar steel in different shapes, and
a schedule of prices on drawing
and making over old tools is
given on the last pages. In all, this
is a comprehensive publication and
should be in every memorial shop.
It is free for the asking. A card
addressed to Trow & Holden Co.,
Barre, Vermont will bring it to
vour desk.

Health and disposition are the
two most important things in life.
Good health enables you to live
with vourself; a good disposition
to live successfully with others.

Laughing out loud may be an
indieation of bad taste, but it is
also a sure sign of a good digestion.
Man lives and is worth living with
as long as he can laugh.

There never was anything made
but what =ome one else could make
it worse and =ell it for less |

A genius is a fellow who shoots
at something no one eclse can see,
and hits it.

- GRANITE

- SUPPLIES

Ask Us
C. F. Ladner
- Hardware
L Co.
E St. Cloud, Minn.
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Granite Gools

of Quality and Service. Made
from the oldest and most reli-
able steel “Hawkbrand.”

Pneumatic tools including
Surfacers, Frames and Heads,
Polishing Machines and all
accessories making up a com-
pleteline of Granite Working
Tools.

Prompt Shipments -  Inguiries Solicited

Manufactared bp
Granite City Tool Co., inc.

BARRE, - - VERMONT
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I Equip Your Own Surfacing Machine With Dust Remover
?

We furnish complete sue-

tion Device or hose and fit-
tings assembled as de-
sired for any machine.

Price on equip-
ment as shown us-
ing 15 feet 4"
flexible steel
hose as-
sembled

$53.75
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E BARRE ELECTRIC COMPANY, BARRE, VERMONT
B
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YOou WILL LIKE

“ROSE RED”

GRANITE FOR c<MONUMENTS

Sold in the rough only, by the
PIECE OR CARLOAD

EMPIRE QUARRYING
COMPANY,

ST. CLOUD, =1 cMINNESOTA
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Motors and Cranes for Speed Ease  Economy

MOTORS CRANES

E Speedier t.h‘an men  and Sronner thaisinkewhifs
TS econormgul. . . \ devices—snfe—speedy—make -

R We specialize in rewind- Bandling easy -

: ing and repairing. They save. E

- GRANITE CITY ELECTRIC GRANITE CITY IRON

£ COMPANY WORKS

: St. Cloud - Minn. St. Cloud - Minn.

2 Overhead Cranes Reduce Overhead Costs
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MORE SALES

OGLESBY GRANITE QUARRIERS

BLUE “OGLES BY Y GraniTE

ROUGH STOCK

AR

s

BIGGER PROFITS

TRADE-MANK

HmEGINTERED

ELBERTON, GA.

SAWED SLABS
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SQUARE SHOOTER CURTAIN AND GENERATOR

$178.00 is the cost of our SQUARE SHOOTER CURTAIN.

It's worth twice that amount in materials and workmanship alone.

Let us tell you more about how the operator is protected—how
the brilliant illumination eliminates shadows—how durable our
curtain s on account of its construction of rubber and steel.

Our GENERATOR i= the simplest to operate and is always on
the job.

Our Z1G ZAG SAND SIFTER by eliminating the dust from the
sand pays for itself a dozen times a year.

Write for information and prices on DUST FANS, DUST AR-
RESTERS, NOZZLES, GLUE, AIR COMPRESSORS, etc.

Ruemelin Manufacturing Co.

2101 Kennedy Street, N. E. Minneapolis, Minn,
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Ruemelin Practical Sand Blasts
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For The Same Money>—Minnesota Mahogany

Buy at the same price
as other St. Cloud
granite; sell it for
more. What better
reason for using this
beautiful granite.

Write us today.

National Granite Company

St. Cloud, Minn.
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THE THING THATS DIFFERENT SELLS

To complete your
stock with a distinctive
black granite, include

LITTLE FALLS
BLACK

It Sells,

Get samples and prices

Write direct to

HISHTISTIST T

i
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Little Falls, eMinn.
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{ Little Falls Black Granite Co.
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Depend Upon Us
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We are prepared for your spring needs as never
before. Fortune has favored us in providing splendid
quarry conditions and a large quantity of our excel-

lent stock,

In The Most Important Season

Write us

SR TR LSRN TS
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UNITED GRANITE CO.

St. Cloud, Minn,
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Worthy Of Its Name

With a subtle beauty that charms the most fastid-
ous and a texture that is a joy to eraftsmen, this
granite that embodies all the qualities of excellence
to be desired in any memorial is waiting to help vou
gain prestige in vour trade territoryv—this spring.

If its to be Red St. Cloud granite, specify

RED PEARL

Gt our prices on the Henderson memorial,

St. Cloud Granite Works
St. Cloud, Minn.
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The &cales of Experience
Are Accurate

No guess work about our methods and policies, Ex-
perience has taught uz that by delivering the goods
we don't have to worry about where the orders
are coming from.

We are living up to our reputation.

Join the ranks of those on the safe side by writing us
today for quotations on the beautiful and salable
Kelly memorial,

We invite pou to profit by our experience.

A M. SIMMERS & SONS

A, M, Simmers . W. Simmers George M. Simmars

St. Cloud, Minn.

Say you saw it in DESIGN HINTS
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Additional Service

Added to our expansive service of the highest type, and our
present wide selection of excellent granites: |

NORTH STAR RED INDIAN RED
PIONEER DARK GRAY

We now have complete sandblast equipment and skilled oper-
ators; we are ready to execute In finest detail all sandblast designs,

OUR SANDBLAST SERVICE

Is but another example of North Star Service of highest qua-
lity. Write us for prices on the beautiful sand carved design above.
A winner for spring,
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North Star Granite Corporation

St. Cloud, Minn. H
. Willam Campbel) Olaf Frick Duve Alexanler dolin Camphell i
g President Viee Pres. Treasurer Seoretary =
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