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THE YEARS BEHIND
MEAN SOMETHING

Not in retrospection but through the fact of a service
well rendered over a period of many years.

SIMMERS looks forward now with clear vision be-
cause he can look backward on a quarter of a century
of faultless workmanship and high type memorials that
have done their own work in building up a prestige not
to be broken by mere promises,

Judge Tomorrow by Yesterday, the hope of the future
by the performance of the past.

A. M. SIMMERS & SONS

A. M. Simmers A, W. SIMMERS George Simmers

St, Cloud, Minn.

Say you saw it in DESIGN HINTS
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Will 1930 Show a Profit?

Have you put your business on a definite program?
Are you Budgeting your Time? Are you resolved to
eliminate waste both in time, materials and money?
Are you satisfied to work harder, longer hours?

A great big increase in business and a happy dis-
position awaits the man who plans and works for it.
United long has had the facilities, the will and the desire
to serve the busy man; to bring his ideas and daily new
demands to a focus and turn them out to a waiting
world.

United invites your inguiry.

UNITED GRANITE CO.,
'ST. CLOUD, MINN.

Say you saw it in DESIGN HINTS
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Best In Finish~-Best In Design

When you order your Barre for Spring be certain
these two important elements are present—the best in
finish, the best in design. We are equipped to handle
everything from “hickeys” to mausoleums and to furnish
any finish vou specify.

Write or send your orders to us; we are always glad
to furnish quotations.

WALDRON SHIELD CO., Inc.
BARRE, VERMONT

Say you saw it in DESIGN HINTS
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When one comes to that inevitable time, the time
when one finds it necessary to think of a memorial, the
first thought that enters i1s dignity. Coincidental with
dignity comes a material of such clear light grain of such
serene beauty as Wetmore & Morse Light Barre., Ask

yvour Barre manufacturer about it. Place memorials of
Wetmore & Morse Barre in your show room and increase

vour list of satisfied customers.

Request our Certificate of Merit

Quarries: BARRE, YT.  Main Office: MONTPELIER, VT.

Say yvou saw it in DESIGN HINTS
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It is Strange ---

.thut three small words could carry suvh.

.yw‘iuht. Yet it is true. You nced.
.mvrely to mention the name ROCK
JOF AGES it's like “Sterling” on sil\'ur..
.:nll know there is none better. Mq’)st.
.uf your customers know the story uf.
JROCK OF AGES. You don’t need to wll.
.them about it, merely mention the.
Jhame it's synonymous with “the

.host in granite.”

Rock of Aaes
Corporation

"QUARRIERS OF THE DISTINCTIVE BARRE GRANITE®

Barre, Permont

Say you saw it in DESIGN HINTS
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PRACTICAL, ARTISTIC, SALABLE

Smalley’s Offering of the Month---

B A new design of low proportions suitable for two or
three grave lots. The placing of inscriptions on the die
eliminates the necessity of markers. 'i'his type of me-
morial is constantly proving more and more popular
throughout the country. The original sandblast carving
makes the memorial unusually attractive. May we send
sizes and prices?

§

We are ownerz of the gquarriez productive of *

B Royal Dark and Royol Blue-Gray from the old H
- Souhegan Quorry; and Pink and Red Weslerly i

Grraniles,

Henry C. Smalley Granite Co., Inc.
64-84 Penn. St. Quincy Adams, Mass.

Say you saw it in DESIGN HINTS
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FOR MEMORIAL CRAFTSMEN

Published Monthly at St. Cloud, Minnesola
DAN. B. HASLAM, Editor and Publisher

Memorial Day Delays

Every year the average re-
tailer is in a quandary because
of endless delays in the ship-
ment of his orders promised be-
fore Memorial Day.

He finds that he has made a
promise in April that he fully
expects to fulfill in May only to
find that he is disappointed. Not
long ago we talked with a manu-
facturer about this and asked if
there wasn't some way in which
to prevent a recurrence of this
annual difficulty.

He claimed that the average
manufacturer tried to anticipate
the needs of the retailer and al-
ways had his stock in shape to
meet abnormal demands.

But as a rule there is so much
business coming in during the
latter part of March and April
and May that even these advance

recautions are of little avail.

he average manufacturer is
therefore crowded with orders
and it is physically im ible
to make deliveries on time no
matter what steps are taken to
give this extraordinary service.

The manufacturer, then, comes
back to the same old story:
Get your orders in early. We
are wondering if it would not be
possible for the retailer to call
upon those he is reasonably sure
are going to expect deliveries be-
fore Memorial Day and advise

them of the dangers of a disap-
pointment in the event orders
are delayed?

This might have the same urge
as the Christmas Shopping Slogan
which had the effect of bringing
the people of the United States
out of their annual habit of doing
their Christmas Shopping during
the last few days of the holiday
season, and now a large percent-
age of gift buying is done from
15 to 45 days in advance of the
Yuletide season.

The average dealer, if he is
alive to the opportunities present-
ed by a campaign of this kind,
may be able to get those reason-
ably sure orders on his books
during February and thus have
a great deal more time in which
to develop other business for the
Memorial Day buyers.

Design Hints thinks enough of
this plan that it is asking dealers
over the country for their ideas
on the subject. We know there
must be hundreds of dealers in
the United States and Canada
who have met and solved this
problem and who are thus get-
ting their Memorial Day deliveries
on time.

Will these dealers write us and
tell us how they do it? We will
be happy to act as a clearing
house to disseminate this infor-
mation not only for the benefit
of the manufacturers but for the
trade in general.
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Four Small Advertisements Planned
For A Short Unified Campaign

By Harvey R. Kruse

One very important thinﬁ in
Advertising is to tr{ to kee
something in each o {eour ad-
vertisements which can be recog-
nized as being distinctly yours.
This is just as important for
the small advertiser as it is for
the big one. More so in fact,
because the small advertiser must
see that his money buys the
maximum amount of results.
The reason why you should be
anxious to have the reader recog-
nize your advertisement as a part
of a series you are running is be-
cause it calls to mind previous
advertisements you have already

run.

As we have said before, Ad-
vertising is a process of establish-
ing impressions in the reader’s
mind. He sees an ad today tell-
ing about your business. It makes
a certain impression on his mind-—
not much probably, but some-
thing. A few days later he sees
ano one telling the same
story from a little different angle,
and the original impression is re-
called and strengthened. Further
advertisements continue the pro-
cess and sooner or later he has
become sold on you and your
merchandise.

Therefore in our advertising
we must try to strengthen previous
impressions. And one of these
means is to carry something along
in each advertisement which ecan
be recognized from previous ones.

Your signature name at the

m is one of the first of these
tricks. When you have once

chosen a certain type f'::ee foxt'
your signature, try to keep i
the same thereafter. Don’t use
a different type face each time
because you don't give ple
a chance to get acquain with
your name and remember it.
long.ou instantly recognize Kel-
$ seript name on a pac
of Kellogg’s Corn Flakes without
even bemg conscious of the name
itself, can't you? That's because
they adopted one style of name
plate years ago and have used it
ever since. Constant repetition
has impressed it on your mind.
The same thing is true with such
3mbols and slogans as ‘‘ Eventu-
ly Why Not Now,” *“lvory
Soap—It Floats,” “ There's a Rea-
son,” “Tuxedo Tobacco,” Gold
Dust Twins, The Victor Talking
Machine Dog and others.

They are examples of the value
of repetition in advertising. Big
department stores adopt a name

late and never change it for years.
he older it gets the more valu-
able it becomes.

The same results can often
be accomplished by repeating a
certain style of ayout, copy
and illustration, —Not repeateti
verbatim, of course, but carry-
ing out much of the same scheme
or arrangement; developing an
“individual style' as it is known
in the advertising profession. A
Chicago n per recently ran
a page advertisement for Mandel
Bros, Department Store and
through an error left out the
name and address of the store.
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Yet the response to that ad was
practically as great as though
the name had been in it! People
had become so familiar with
Mandel's particular “‘style” of
advertising that they recognized
the owner without effort even
though the name had been left
ofl the advertisement.

In this article we shall demon-
strate one means of hooking up
each advertisement with previous
ones —the LAYOUT continuity. It
is a trick used frequently by many
big advertisers, —in this case by
such a sim{)le thing as adopting
a special layout and repeating
it with just a few variations.

National advertisers use the
same idea by adopting a certain
piece of art illustration and re-
geating it with variations. The

heaffer Pen Company is a good
example. You may remember
the large fancy S they have used
for years. It fills an entire
in the Saturday Evening Post.
As soon as you see that big S
you know its a Sheaffer Pen ad
without ever looking at the signa-
ture. Many others could also
be mentioned.

Advertisement No. | (See Plate No. | for layout)

A Sentiment

Whatever skeptics may say and
regurdless of the comment of world-
ly ones, sentiment does exist today.

And for the most of us we can
be glad that it does. Most of the
better things in life spring from it.
Thoughtfulness, compassion and hap-
piness nlmr do.

That's why most folks want to
pay tribute to the mcmori/ of some-
one¢ they have loved. It springs
from a feeling that anything as fine
and beautiful as that memory should
never be forgotten. A beautiful
Memorial fittingly expresses such a
sentiment,

{Your Business Name)
(Address)

The series we have planned here
calls for just four advertisements,
but the layout in each one is
essentially the same. By the
time the reader has seen the third
or fourth advertisement he will
be reminded repeatedly of the
others and you have made con-
siderable headway with him.

The layouts for these advertise-
ments are simple. Choose a
dignified border for the outside
and have your newspaper set
hairlines in the fashion shown,
with the headline breaking into
the vertical hairline rules. me-
place near the bottom of the
vertical rules, insert a cut of an
attractive monument. Change
this cut for each advertisement.

Keep the copy fairly compact.
Allow ample margins at the sides
for white space. Use a leFibIe
type face such as Caslon (light
f_ace) 'forGt.hedco;iyty. Set the head-
ines in Gou your newspaper

it, or Caslon Italic Bold
(which he is more likely to have
in his shop).

Advertisement No. 2 (Ses Plate No, 2 {or layout)

A Desire

There are some things in life that
are intimate and personal — a part
of ourselves that no one else can
share,

The love we hold for others is
probably the greatest of all these.

And when such a love must carry
on — alone — there al comes a
desire to create a tangible evidence
of that memory. A symbol, beauti-
ful as one’s own memories — inti-
mate an 2L one’s own
thoughts. Such a symbol is a Me-
morial, — Fitting expression of that
desire,

(Your Business Nume)

(Address)

(Plouse turn to page 14)
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From A Sales Standpoint

..... A memorial on the floor where your prospects
can see it is worth several that you have
failed to receive from the manufacturer.

Remember:
North Star's New Type of Service will
give vou an invoice for the shipped
memorial in from “five to fifteen days”
after our receipt of your order.

North Star Granite Corporation
St. Cloud, Minnesota

Say vou saw it in DESIGN HINTS
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The New Orleans Tomb

PART IV
By Leonard V. and Albert R. Huber

The Jones design illustrated
this month is of a marble tomb.
In constructing the Jones tomb,
the foundation is made in exactly
the same manner as the founda-
tion for the tombs described in

vious articles, as can be seen

rom the plate. The tomb is
constructed of comparatively
heavy pieces of marble, with the
exception of the five panels which
are formed of 2” thick slabs to
reduce the cost. At first glance
this may not seem to be good con-
struction, but such tombs have
been put up for over a hundred
Kam in New Orleans and they

ve withstood the ravages of
time very well. We have no
doubt that if these old tombs
had been lined with concrete
and erected on concrete founda-
tions they would be in even a
better state of preservation.

The stock may be ordered from
any of the large marble quarries,
sand-rubbed andlab;)(xadf. There
is a surprising lack of cuttin
to be done on this tomb, the roof-
stone, lintel and pilasters being
the only pieces m}:xrir) it. The
vertical lines on the pilasters are
merely incised V-shaped cuts and
add much to the appearance of the
tomb. This tomb has no door
but the entrance is closed by a
tablet which is formed of (" or
1” thick marble, held in place
by two tablet screws at the
height of the shelf. Like the
granite tombs it is extremely im-
portant that every piece of marble
in this tomb be anchored together
with heavy copper wire set in

hot lead. The panels should be
curelmarbt'llly d«{‘welled into the other

¢ work to prevent any pos-
sible movement, Dowels and
anchors should be made of 14"
copper wire. The interior is
lined with concrete in the same
manner as the granite tombs,
the upper crypt being formed of
2" thick slab or slabs of limestone
and the lower erypt being made
removable to provide access to
the receptacle below. The marble
vase shown on the drawing may
be omitted although it is of pleas-
ing design and does not add
much to the cost. It should be
provided with a removable copper
cup and is for cut flowers,

It is strongly su that
this tomb be set on a httle mound
or hill about a foot high. This
will give it :,i:]“ity and add ml:gh
to its gen appearance, n
complet?:n the tomb should be
rubbed with a piece of marble,
sand and water and the joints

inted with a beading tool.

his tomb should sell for between
$1,300.00 and $1,500.00. This
tomb, having three crypts cost-
ing $450.00 each (average) is an
individual, commodious place of
burial at a mculnrly ow cost
to the pure . We know of
several cases that have come to
our attention since this series
started, where, if the dealer had
had such a tomb as this at his
disposal he could have sold it
instead of letting the community
vault people make the sale.

Since this tomb is relatively
inexpensive to erect the writers
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suaestthata would
aectonegol(:)‘}m This

will o( course, take an outlay of
money but as an experiment to
determine if there is a demand
for this type of sepulchre, it is
comparativel & inexpensive and
will sett.le e question in the
mind of any dealer having the
gumption to erect one. In addi-
hontothultmosmpl?‘gtl?ﬁon-
struct uiring only a t der-
rick an:ie?t even may be erected
by hand by a practical man.

e

Small Advertisements

(Continued from page 10)

ambaee this a:l-llesthm
step to e
mder om lentiment and the
Desire involved in erecting a Me-
morial. Next we shall take up
the Need for expert advice in
making such a choice, and lastly
the Service which you render in
helping them make tbeir choice.

Advertisement No. 3 (S8ee Plate No. 3 for layout)

A Need

ith‘:t ns one ex 4
e way one lives and acts, so
can you express character in the
memorial you choose for the one
you have loved. It involves far
more than merely choosing a stone
as one chooses a living room chair,
n.ell and its comtructil ”mon
can t story. Its ng
means mucb he location is im-
portant. And surely the fineness
u:hty ol the stone must be
3««! For this is a perma-
nent expression—made for the ages,
We will gladly advise you on these
dyuu will not be placed
mda:h ohlip on to us when you
(\our Business Name)
(Address)

Advertisement No, 4 (Ses Plate No. 4 for layout

L.

ou do this when purchase
noeka and bonds, ofyolunnd or a
home—so0 why shouldn’t the same
ﬂu:dple apply when you select a

years we have boen

ﬁul ons to those

:ive:nrunnt'ﬂl unpog!:lr
cren

designs for ~~made to

h W
ma;; you'iusl:ggo .i.:':i un:

cholce of the stone

n':Fm ideas for lnndlup-
ln1t

a service always available

to you, Will you nsk us about it?

(Your Business Name)
(Address)

You can draw up these ad-
vertisements for any size you wish,
except one column ads. They fit

ves nicely into 2 column
advertisements ws}; 6 inches in
depth). They will be even better
in 3 column advertisements (by
8 inches deep) since this allows
more white space and increases
the attention value.

Next month's article will be
devoted to sales letters to com-
plete the series started some
months ago and interrupted to
introduce these suggestions for
smaltl&spaee newspaper advertise-
men

LI S 3
A GENTLEMAN

A man who is clean both out-
side and inside; who neither looks
up to the rich nor down to the

r; who can lose without squeal-
ng and win_ without bragging,
who is considerate of women,
children and old people Who
is too brave to lie, too generous
to cheat, and who takes his
share of the world and lets other
people have theirs.
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Imposing as the towering peaks
of a snow-capped mountain.---

are the visible effects of EMERALTONE, the new product
of the St. Cloud Granite Works, Inc. It has made its
way wherever it has had the opportunity.

EMERALTONE came along after RED PEARL had
taken its own place in the sun of popular favor and,
like RED PEARL, it has scored, not only because of the
reputation of RED PEARL ahead of it but because it has
the same evenness, the same kind of beauty and the
same freedom from defects,

St. Cloud Granite Works, Inc.

St. Cloud, Minn.

r. . " . " . J

Say you saw it in DESIGN HINTS




16 DESIGN HINTS

Craftsmen Convention Gees
to Buffalo

After a pains-taking investiga-
tion of many cities, including
Chicago, 'l‘oledo, Cleveland, De-
troit and Philadelphia, the Ex-
ecutive Committee in whose hands
the selection of a convention city
rested, decided Buffalo would
make an ideal spot for the 1930
convention. The dates are August
12-13-14-15.

Butzﬂﬁ. located on tLalx) Erie,
isan i vamtlonspo In August.
Niagara Falls is only 45 miles
away and with one night's run

ctically 609, of the United

tates po ulauon can come to
Buffalo. ithin a radius of 500
miles are over one-half of the
cities of the United States.

By merely walking across a

bridge, you find yourself in
Canada, the faacinntm foreign
country, with beer, t wines
and w tahave-you hen, too,

Buﬂalo. pleases the exhibitors as
it was one of the cities they sug-
gested at the West Baden Con-
vention as an ideal place for the
1930 convention. A greater array
of memorials will be exhxblt.ed at
this “Silver Annive Con-
vention of the Memo Crafts-
men of America than ever before,

It will be several months be-
fore plans will be fully under way
for the convention. But all we
want you to do at this moment
is to tell the wife and kiddies not
to worry about their vacation
next summer because you are
going to take them to Buffalo,
August 12-13-14-15.

L I
It took man a million years to
learn to talk, a hundred tKousand

more to learn to write. How long
will it be until he can tell a joke

properly?

Dallett Co. Eastern Distributors
of Ruemelin Products

In order to promote closer con-
tact and better service to the
many hundreds of users of Ruem-
elm eq[ulpment the Ruemelin Mfg.

Milwaukee, announce that
the Dallett Co. of Philadelphia,
Penna., has been appointed sole
Eastern dmu-ibutom of the:r well
known line of sand blast and
dust suppression equipment in
the following states:—

Maine, New Hampshire, Ver-
mont, Rhode Island, Massachu-
setts, Connecticut, "New York,
Penna., New Jersey, Delaware.
Maryland, District of Columbia,
Virginia, North and South Caro-
lina, West Virginia, Alabama,
Louisiana and Georgia.

*ehr

It is unfortunate that to make
money we must spend money.

St. Cloud Iron
Works Co.

St. Cloud, Minnesota

Manufacturers of

Jenny Lind
Stone Polishers
Shot Wheels
Emery Wheels

Surfacer Frames

Agents for

Dallett Products
PneumaticTools
Stainless Glue
Putty Powder

\—— il
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Both Die and Bases
In Pirie's

When Pirie’s Dark Barre
15 polished, it leaves a
surface unequalled in
beauty. Its color and
texture deserve the
popularity they have
earned.

Cut by D, Caccaro Co, of Baree, VL for D, J, Williama & Sons
wf Perth Ambog, N. J.

Dark Barre

The choice of Pirie's
Dark Barre granite for
both the die and bases
of the Nelson memonrial
makes the monument
doubly attractive.

Say you saw it in DESIGN HINTS
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THE MAN HIGHER UP

Written for Design Hinta by
Dr. Roy L. Smith

. The man higher up is the man you ought to be—the man

w can be. He 1s the man you occasionally calch sight of for a

brief moments in your dreams when the spirvit of holy
danngwummorwhwmhanmmmﬁudnnyﬂ:w
meet some unprecedented emergency.

Yourmagemarcwa“oyouwhalmmbeoadneam-
if you are willing to summon all your powers, concentrate
your energies pay the price.

The man higher wp is the man you can be when yow put
your Will on throne and demand that it master all your
errant whims and warring impulses.

He is the man are capable of bmmvmg when m na-
tive abilities are fully trained, your own bra

and your merves, mln and emotions brou under pcrfect
subjection to your will.

The man higher up will never have his chance except
through you. He will remain a prisoner of the future until you
release him. He will never hope to live except as you breathe
into him the breath of life.

He has an ambition for you, He beckons to you from the
better job of tomorrow, from the crest of a hi achievement
a year now. No man ever lived who not improve his
work, his thinking, deepen his convictions, widen his
mﬂma and enlarge his manhood. This means making room
Jor the man higher up.

Thcworldumlh to abdler or better work.
v Db e, pan ) chond, ppolr >
wc’llmglomh:ghcrhmnlommamho ives more honor-

The man higher up will look back on your low ideals with
amazement,

The man higher up is within your reach. He is the man
who is every day what you are some days and can be any day.




Ask for gizes

and prices on
this new design
H. & L. Design

No. S-517
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A “Check-Up”

‘Proves that each year Hebert
& Ladrie customers buy and
sell more Hebert & Ladrie
memorials.

Ghere's a reason!

H.& L. Designs
H.& L. Service

Hebert & Ladrie

> Sandblast Specialists ::

Barre, Vermont

Say you saw it in DESIGN HINTS
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What Is The

Community Mausoleum
Doing To You?

ALESMEN for this type of memorial are
an aggressive crew. They have spread
the gospel of the massed burial idea to

their own distinet advantage and to the
detriment of the memorial dealer.

Realizing the trend because of this type of
salesmanship Melrose designers have prepared
a seres of small mausoleum designg which
may be used effectively to interest the prospect
in the private tomb, where individuality may
be better expressed, rather than the common
burial idea in a publie building,

We will furnish color photographs with
plans, specifications and complete cost of
erection of two of these small mausoleums at
& mere fraction of the cost to us.

These designs are of such size as to accomo-
date two or three interments without Inerensing
thesizes of the granite parts,

Write today for complete information.
Melrose Granite Co., Design No.B. M

MELROSE GRANITE COMPANY

SAINT CLOUL} MINNESOTA
l

Say you saw it In DESIGN HINTS Say you saw It in DESIGN HINTS
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LAWTON

We have recently received many requests from
our readers for designs of small memorials showing
attractive sandblast ornament. We have en-
deavored to meet this demand in producing the
Lawton design. This little tablet will appear
very attractive in the standard small sizes and
is practical for any granite that is sold in polished
finish. Photos are available to the trade.

Beautiful 11x14 photographs of the designs shown on pages 22 and 23
will be furnished by Design Hints for 75¢ vach,
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WEBSTER

The Webster memorial is another Design Hints’
creation that should meet with the approval of our
readers. This design is inexpensive yet attractive
and saleable. The rounded hammered shoulders
harmonize nicely with the low serpentine top.
Keen contrast is clearly defined between the polished
surface and the hammered margins and borders
for ornament. The twotone effect at the top of the
carving adds another attractive feature that is in
keeping with the whole scheme.

Please write the manufacturers lsted in Design Hints for Siges
and prices on the designs shown on pages 22 and 23
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Raising of Memorials to Dead Dates
Back to Remotest Times

by

Roy Jounson, Independence, Missouri

-

This article was prepared by Mr. John-
won in anzwer to a brief paragraph con-
cerning “‘lomb-glones" wrillen by the
editor of The Independence Examiner, one
of the beat amall-torwn papers in the middle

The editor wrolte ax follows: **S. ny
of tomb-glones, I am nol zuggesting that

nes be prepared in my own case,

nol right away, and certainly do not desire
MM!J‘J«!HQ]MWN
) for marble or granile set up fo mark
gpol where my dust ia placed. Nobody
knows the name of the Egyptian King who
built the great rvmmd al the cost of
twenty thowsand lieez and millionn of trea-
sure, hmmdhw it 1o be a monument fo

his grealness.

Mvrr. Joknson felt that he could not allow
such a challenge to go unanswered for this
editor is a very successful business man,

Hin reply wan publi in a later edition
of The 7nd¢pndrm Examiner and we
are tver, to have the opportunity

of pu ing it tn Design Hints for the
b{w t of our reoders,

r. Johnson stales, "It seems (o me
that our entire induatry should address
ilxlllollwlakojchaufmwmdo]
mind of such people. We must ever keep
before the buying public the memorial idea,
or we are }ad traveling to owr doom as an

industry.’

Four or SEvVEN WoxbeERs oF WORLD
WERE MONUMENTS—PYRAMIDS OF
Ecyrr, Tomn oF MausoLus, Jurt-
TeER'S StaTue, CoLossus orF
Ruo MEMORIALS

Any complete outlines of the memorial
industry, from its beginning in the dim
prehistoric ages to the present, would re-
quire several volumes; but there are three
points which it is important to have in
mind and which can be quickly sketched:
(1) the l?tiqulty of the memori nll.! lndu:-l

3 (2) its pre-eminence in ages
:i’zilh::o%?“?l it has the
most beau and outstanding specimens
of art and architecture; (3) its enlistment
of the genius of the greatest artists,

architects, and other creative designers
in every age.

The true conception of the antiquity of
the memorial industry, and of its univer-
sal hold upon the human hearts, is well
stated by the Encyclopedia Britanniea:

“T'he raising of commemorative monu-
menta of such enduring material as stone
is a practice that may be traced in all
countries to the remotest times. The
h&hly seulptured statues, obelisks, and
other monumental erections of modern
civilization are but the lineal representa-
tives of the unhewn monoliths, dolmens,
cromlechs, ete,, of prehistoric times.
Judging from the large number of the
latter that have still survived the destruc-
tive agencies to which they have been
exposed during so many it would
seem that the motives which led to their
erection had as great a hold on humanity
in iunﬂi«mquo(dovdo ment as at
the present time."” (Volume 25, page 262),

Four Our Or SEVEN

Of the seven wonders of the ancient
world, four were monuments, n :the
Pyramids of Egypt, the tomb of Mauso-
lus at Halicarnassus, the statue of Jupi-
ter at Olympin, and the Colossuz of
Rhodes. The era of pyramid buildin
dates back more than three thousan
vears before Christ. Most of our knowl-
edge of the earliest civilization in every
country comes down to us in the in-
scriptions on tombs and monuments.
Ancient man, like modern man, had a
deep sense of obligation to his dead.

In practically every age memorial art
has taken a pre-eminent place. A New
York architect expressed it thus: “The
finest creations of the constructive artist's
mind, and the most noted and beautiful
of the survivals of antiquity, are of a mor-
tuary character,” ne need merel
glance through h to see that this
true. Not only the i but the
ancient J reeks, Persinns
and Hindus oped their most beauti-

(Please turn to page 26)
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Write for sizes and prices on this Grewe Design No. 260

To “Grow with Grewe’’

is the process of joining a clientele whose ethies are the
finest memorial craftsmanship has to offer., Grewe's
policy is to take pleasure in satisfying the taste of those
whom tradition has proven connoisseurs of memorial
art.

Why wait longer? Why not join today and enjoy
those benefits which have made it possible for others to

“Grow with Grewe’’

Grewe Granite Company

WHOLESALE EXCLUSIVELY

St. Cloud, Minnesota

Say you saw it in DESIGN HINTS
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Raising of Memorials to Dead
Dates Back to Remotest Times

(Continued from page 24)

ful and buildings to protect and
memorialize their dead.

The Pyramids remain one of the un-
doubted wonders of the world., Many of
our finest modern structures are dwarfed
by them. The Great Pyramid at Gizeh
is 150 feet taller than St. Paul's Cathe-
dral in London, and it covers an area
n three times as large as that occu-
&lod y St. Peter's in Rome. So massive

this ian tomb and so perfect its

work p, that it withstood a severe
earth ¢ without crac a wall, and
four thousand past before invaders

penetrated to 1ts interior.

DERIVATION OF “MAusoLsus ™

By the ancient Greeks the tomb of

1‘3‘ C.) : nnrdh;dm '?.h:rh “"‘“gzi
. C.) was as grea
architectural achievement, When

As
era gave way to later ods, different
ml:olugimn’:'ol ornamenta-
tion developed: but in it all, memorial

art held & supreme . The tomb of
the De Medici f in Florence is one
of the greatest of the Rennais-

was carved for a papal tomb in Rome,
And -oo‘vi:chulmy other d-famous

It has boen thus in practi every
clvilized land and every . The
most renowned edifice in Indin s a
tomb-—the su Taj Mahal at Agra;
somoetimes the most beautifu

building in the world.

The ancient Hebrew, tombs of Rachel
Zechariah, and Absalom, the tombs of
Cyrus and Darius in Persin these were
the most resentative structures of
their times. Th the temple of Solo-
mon and the Hanging Gardens of Baby-
lon and the o Troy cen-
turies ago, tombs that were built at the
same time still stand, some of them al-

most the only specimens of the architee-
ture of the races that built them. In the
same , the Washi
Grant's Tomb, and the Memo-
rial may be, a thousand years from now
our own chief architectural contributions
to posterity,

GREATEST ARTISTS IN WORK

sociated with memorial art. We can
hardly realize how t was the activity
of the designers and stone-workers in an-

cient Greeee and Rome called forth by the
demand for memorials, At the shrines
of Apollo at Delphi were 160,000 statutes,
The roads leading from the city gates of
Athens were flanked with memorials—
shrines, tublets, seats, sarcophagi, Histor-
inns say that the number of stutues in
Rome at the time of Trajan was ter
than the tion of the city. yrus
and us, the most famous architects
of day, in ancient Greece were en-
rludtoddzuthombolxiug Mauso-
us. Architects trace the work of Praxi-
teles in the massive sculptured sarcopha-
of Alexander the Great, discovered by
don, Michelangelo, Donatello, Della
Robbia, Leonardo da Vinei, and other
W of the urts during the
c¢ in Europe, did some of their
most beautiful and most enduring work
in designing and in executing memorials,
:331 - pul’oyvd the talen o(m -
w y em ¢ ts many
of the groutest artists—the name of Au-
mm St. Gaudens, Daniel Chester
ch, and Henry Bacon at once come
to mind among the scores of architects,
scul and designers in our own day
who could be named.

Dinmer Hutke Op Past

The modern memorial retailer is the
direct heir of this great past. Each one
in his own community carries forward
the tradition of beautiful, enduring crafts-
manship with its to
human nature. He oceu if he is alert
tohhopportunl‘ty.l que place in life

Ly

of the memorials of more modern times

which is Grant's Tomb in New
York City, a memorial to a great warrior
and a great president.  Also to the loftiost
memorial in Ameriea, dedicated to the
“ Father of his Country "' the Washington
obelisk near mm. D.C,and toa
verz recent al embodying in its
architecture and design “the glory that

(Mlesse turn 1o page M)
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Answers the

Call of the Master

Those craftsmen who are heeding the call of those
who want something entirely in a class by itsell are seek-
ing dealership on Pyramid’s new Crystal -sold under
the trade name of CRYSTAL GRAY in Minnesota and
Purple Crystal elsewhere,

This new granite has found its way into many new
avenues of the industry.

T

Dealers in the State of Minnesota | Dealers outside the State of

may address inquiries to Minnesola mrty’mlllrvss Inquiries
(

‘ )
Pyramid Granite Works 'Wm. M. Dodd and Son

Incorporated I'ncorporated

St. Cloud, Minnesolta Zanesville, Ohio

Say you saw it in DESIGN HINTS
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AGED %0 YRS-

BRSO

- FRONT - ELEVATION -

Memorials That Will Never Be Erected
By ROBERT E. HASLAM
This design for a bootlegger’s memorial is the first of a series of
designs commemorating various agents of public service who have
escaped the poets. The carved panels on the front and rear are in
bas-relief. The memorial should sell for about the price of a case of
pre-war ‘‘Scotch”.
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iJAMES B LAURAA,
;l679~l90ﬁ |A8] ~1925%

Colorful---

Those who follow the modern trend to color, and
these are legion, find a combination that suits their
fondest desires in REX SHAMROCK, the newest L'l‘:milu
introduced by Rex.

Examined closely it has a sparkling array of new
colors, which are illumed with a sparkling radiance when
polished. We recommend it to our best friends.

Rex Granite Company
St. Cloud, Minn.

Say you saw it in DESIGN HINTS
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Raising of Memorials to Dead
Dates Back to Remotest Times

(Continued from page 26)

was Greece™ made into a modern shrine
for the beloved rail-splitter, the Lincoln
Memorial, also at Washington—and also
to the famous private memorial in Ameri-
en, the Adams Memorial in Rock Creek
Cemetery, Washington, a part of which
is the statue, “Grief" in bronze by the
sculptor Augustus Saint Gaudens. And
there are hundreds of other public and
private memorials worthy of mention,
erected to perpetuate the memory of
noble men and women, had we time and
space to recount them,

ReEMEMBER THE DeAD

Thus we see that throughout the time
of the ancients, and also during the mid-
dle ages and even into the very present
age in which we live, God has put it into
the hearts of all people to remember the
dead and to commemorate their lives and
noble deeds in marble, granite and bronze
s0 that posterity and coming generations
could know of their virtues and be con-
strained and inspired to emulste their
fine qualities and noble achievements.

We are caused to wonder if the present
mauterialistic age with its urge and drive
and impelling demands upon our time and
energies i8 robbing us of some of the
finer traits of character that ennobled the
lives of men of other ages and caused
them to take a little part of their worldly
possessions and perpetuate for all time
the memory of those they loved and those
that loved us and gave themselves that
we might inherit and enjoy the blessings
and privileges of the day in which we
live.

A child that forgets worthy parents, be-
cause its life has been developed in self-
ishness; a people that pass by, without
any consideration and honor, the graves
of true and worthy men, women and sol-
diers; that nation that in the headlong
rush for fame and fortune, ease and pleas-
ure, ceases to remember those pioneer
traits of love, faith and devotion, courage
and endurance and long suffering, that
characterize the worthy men and women
who founded and built our great nation,
that type of people, it seems are a little
off the proper course and the harbor of
their destination is written in the history
of many a nation that forgot to remem-
ber the better and more worthy virtues
and men and women who embodied them
in their lives.

Take the Guesswork out of Carving

Spotlight illumination avoids shadows.
Our Curtain is durably constructed of
> - gbbor b:n?( ¢ steeli
: o re-banking o
B i diee - Guick
- accessibility by the
travelling panel.
Increases Speed of
Carving.
LR
Over 900 in service
Some of the users:-
Anderson - Friberg,
Barre, Vt., Cross
Bros., Northfield,
Royal Granite Co.,
St. Cloud, Birk-
meier Mem. Co,,
Ft. Wayne, Ind.,
Carroll& Co., Pen
mition. Standard size Coyd, Pa., Leaman
9" Wide size 7° 6 Gr. Co., Montclair,
N. 1., Otto Reich Co,, Chicago, Schaefler
Mon. Co., Milwaukee.

(Get our catalog on the most modern and complote
line of Sand blast and Dust Arrester equipment

Ruemelin Mfg. Co.,  suiwivare. wis

SOUARE SHOOTER
CURTAIN.

Panel shown in central

EEEAEREERTE .

Use :
. INDIANA LIMESTONE

For

MAUSOLEUMS
ROOF STONES
CRYPT LININGS

Send in your designs
for quotations.

-

Ask for our estimates on the
plans of the New Orleans
Tombs.

JOHN A. ROWE RUSTIC
MONUMENTAL WORKS
Drawer 317 BEDFORD, IND.

CEOEE R ERER R R

AR R

[ & e e e
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GORDON
BENNETT
LONGLEY
1896
‘1929
L]

‘OGLESBY 511 -

Oglesby Design

REPUTATION

It is the erection of work of the type of the * Longley ™
design that upholds a dealer's reputation. Nothing
could be more attractive either in the cemetery or in the
showroom than this new creation in

TRADE MANK

BLUE "(JGLESBY GRANITE

REGCISTERED
Write for sizes and prices on this and others of our
large and varied line of distinctive designs,
SAWED SLABS ROUGH STOCK POLISHED SLABS FINISHED MEMORIALS

31
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OGLESBY GRANITE QUARRIERS

ELBERTON, GEORGIA

Say you saw it in DESIGN HINTS
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GLOBE H. C. CHILLED SHOT

For sawing, cutting and polish-
ing Granite, Marble and
other hard stone

BESTBYEVERY TEST

Special treatments for strength
and durability render it 35 to 40
per cent more efficient in length
of service and cutting capacity
than the ordinary cast-iron low

riced shot.  Its maintained uni-
ormity and quality insures satis-
faction at all times.

Manufactured by
The Globe Steel Abrasive Co.

Mansfield, Ohio.

Write for Samples.

A Genuine
‘““Barre’” Tool

is not only Trow & Holden
glattem; it is also Trow &

olden quality. The best
tool steel and master work-
manship go into Trow &
Holden tools. The line of
“Barre” Stone Working
Tools and Supplies will ful-
fill every requirement at the
lowest ultimate cost. Have
you our catalog? If not, send
for it,

Trow & Holden Co.
TOOLS AND SUPPLIES

Barre, Vermont

Your last chanceOnly

a limited number left.

The most complete book of in-
struction in Design ever published
for the memorinl industry, Letter-
ing — Drawing — Design of Orna-
ment— Perspective Drawing-—Sym-
bols—Mausoleum Construction—
Historic Ornament—Greek Curves,

Price, $10.00 Postpaid
Cash with order

Satisfaction Guaranteed,

PDan. B. Haslam,

St. Cloud, Minn.

Say you saw it in DESIGN HINTS




DESIGN HINTS

T—

s

| GevrRsa Granne o pes 127

|

Aim High; Then Shoot

For the Spring and Memorial Day business we can
all put out more memorials if we aim high enough in our
plans and then go out to make them true.

Universal offers proof of its sincerity by citing its
new cranes and vast shop improvements that will greatly
increase production for this vear.
know business is going to be better because

We

Universal always has had an increase.

And we are in

shape to take care of this increase in 1930 as never before.

[

Universal Granite Co.

“THE HOUSE OF SEVEN BROTHERS"
St. Cloud, Minnesota
Rep. 111, Ind. Mich. Ohio

LOUIS €. ROEMER

Say you saw it in DESIGN HINTS
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Yes! We have it.
Headquarters for everything in the memorial
manufacturing line.

GRANITE CUTTING TOOLS.
PORTABLE POLISHERS
SULLIVAN COMPRESSORS
SUCTION DEVICES
SHARPENERS - DRILLS

SURFACERS - GRINDSTONES |

.« o o
LANE
CRANES - EDGERS - POLISH-
ING WHEELS AND SUPPLIES
* o o
SAND BLAST EQUIPMENT
HAWK BRAND STEELS
OTTAWA SILICA SAND
AND A
COMPLETE LINE OF HARD-
WARE.

GRANITE CITY TOOL Co.
SL. Cloud, Minn. - Barre, Vi. - Elberton Ga.

Choice of Many New Styles
SKILLFULLY DESIGNED!
' PERFECTLY PROPORTIONED!
' Finished in Many Reliable Graites

FIIN'S DARK

Bothnia

BANKE ON ROUK OF AoEs

Prise Pink

Proriess Pink Emerald Poarl
Balmoral Red Coopershurg Black
Dark Quiney Heers Red
Gy St Clood Extra Dark Quiney
American Black FIiC Black
Westerly Pvterhead
Buf! Hrown Light Barre
Red Swede Premium Pink
Winnshoro Blue Black Swade
Grevia Green Wansau Red
Kadiant Red Linn €' Dee
Elberton Bluw Oglonby Bluw
Grewn Swede ted Misaouri

l Crystal Pink Gibralter
Hase Stocks Exeolnlor

| Millstone Polnt Pink Pearl
Red St. Cloud Hanmer Black
Regal Puarple Hiue Peari

MAHOGANRY MAHRBLE AND PINK MARBLE

NEW ITALIAN STATUES
Law pricss quoted on your sketches und inquiries.

BURTON PRESTON & CO.

Mansfield, Ohio

Motor Equipment Reduces Toil and Increases Profits

MAKES "EM HAPPY

Cranes, Hoists and Derricks
make play of work. Ask
the men who use
them

GRANITE CITY IRON
WORKS

St, Cloud, Minn.

l DRIVING POWER

is needed to keep bulky machinery
in profitable motion, {\'e apedc-r)

Overhead Cranes Reduce Overhead Costs

ment for the granite

alize in motorized equip-
industry

GRANITE CITY ELECTRIC
COMPANY

St. Cloud, Minn.

Say you saw it in DESIGN HINTS
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Swenson Gray

The granite for a Swenson Gray Memorial is selected with
greatest care from our own quarries. We never use granite of in-
ferior quality, When you place your order with us you are auto-
matically specifying the best,

The John Swenson Granite Company is ever ready with the
latest in designs to serve you.

Let us furnish prices on the Borah design, Write today

The John Swenson Granite Co.

Concord, New Hampshire
1. N. Strock, Baltic, Ohlo: Fred Haslum, 4019 Kenwood Ave,, Kansas Clty, Mo

Say vou saw it in DESIGN HINTS
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HE WAY may

be closed just so
long as it depends
on verbal salesman-
ship.

Picture it with the
right kind of designs
and fortify yourself
with the knowledge
of a reliable house
behind those designs
and vou have the
solution.

In JOHNSON and
GUSTAFSON, design,
granite and crafts-
manship you have
these two oulstand-
ing elements to any
sale,

We use Rock of
Ages on polished work
and Wetmore and
Morse and FE. L.
Smith Light Barre for
ared work.

Johnson & Gustafson
BARRE, VERMONT
EASTERN REPRESENTATIVES WESTERN REPRESENTATIVES
Mr, Gust, Martenson Mr. H. H, Abraham
Mr. C. A, Arnold Mr. John Haley

W. L. Rogers Mr. John L, Marsh
SOUTHERN REPRESENTATIVE

Alex. Duncan

Say you saw it in DESIGN HINTS
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Victory Granite Co., Ine. Design No. 352

Every Month Another Idea.

That may be truly applied to VICTORY in its re-
lationship with the trade. Designs that are beautiful
in conception, yet reasonable in price, are offered each
month for the consideration of the craftsmen of the
country.

. And in each design you will find a faithful applica-
tion of VICTORY granites—granites that fit well in the
VICTORY line of different memorials.

These designs are for your assistance. This service
will help you if you use it consistently.

Victory Granite Company, Inc.,

Barre, Vermont

Say vou saw it in DESIGN HINTS
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Times Have Changed

-
.
)

Opportunities abound to help a progressive retail
dealer to advance his profession.

The greatest of all opportunities makes available to
him a PERMANENT SOURCE of artistically superior designs,
produced for his use only and always in_his entire trade
territory; designs that, in addition to being one hundred
percent non-cmnpct:ttu, enjoy the fullest measure of copy-
right protection. Accurate scale drawings; full size detail
layouts of decorations; dependable cost indications: feature
these designs.

This entire service is presented in an individual and
beautiful medium that is equivalent to the advantages of
lmm¥ a group of artists at your elbow.

his brief mention leaves untold a majority of the
many and varied benefits that will be yours when you join
Memorial Guild

Skeptical? Then permil us to put you in personal
touch with Guild Members whom you know and respect as
Sforemost craftsmen. Permit them to tell you of the great,
pratt’::ical alue and benefits their membership has brought
to them.

MEMORIAL GUILD was founded as an organization of
retail craftsmen who do not compete with one another. Its
purpose is to meet and correct every problem confronting
members with regard to design service, professional counsel,
advertising and sales.

MEMORIAL GUILD membership is approximately one
hundred strong. Some territory franchises are still avarlable.
Your territory may be one of them,

We will gladly tell you the story of this PERFECT PLAN
should you be interested.

SEERRESRLSRNSRIORTERT

J-U-4- OO OH-OH-CH- DO O OH-CH- D U - D OO OO RC O - DR O 0 OO -+ O -0 --0H-Ol

. . 0
Memorial Guild |
AN TLLINOIS CORPORATION h:
214 8. Church Street _.]
S 0
Rockford, Illinois i
5
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Furnished by Liberty for an lowa Dealer

Unsolicited Praise:
FROM A PENNSYLVANIA DEALER:

“The large die arrived |last Saturday and it surely is & dandy. Am thinking of erecting a memorial
in your Belview Mahogany on my own lot.”
From an lowa Desler: Our customer wan very much plessed with the compioted monument

From Minnesota: The Gray monument reosntly shipped to us proved to be very satisfactory in
avery way

Hundrod of such lotters are on flle ln Liberty's office. You, too, will be pleased with our service
and variety of granites

LIBERTY GRANITE CO., Inc.

ST. CLOUD, MINNESOTA

L2 2 L
saesdbii. S22 0 0

One of three gatewnys furnished by Liberty for T, J. McCarthy and Son, Paribault, Minn

Say you saw it in DESIGN HINTS
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The Finish /s Mahogany

+ .
Put a polished memorial of that

Mahogany known as “The Best” in
your show room.

The results thus obtained make
our most extravagant claims sound
meekly modest. There is a way to
success and one way we know of is
through

“The Best In Mahogany”

Dakota Granite Works

Milbank, P So. Dakota

Say you saw it in DESIGN HINTS
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